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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .
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Indian News 

Heritage foods net profit jumps from 11Cr to Rs 54 crores in second quarter 
OCT 31, 2020 

https://dairynews7x7.com/heritage-foods-net-profit-jumps-from-11cr-to-rs-54-crores-in-second-quarter/ 

 
eritage Foods Ltd, one of the leading 

private dairy players in India, has an-

nounced its financial results for the 

second quarter ended September 30, 2020. The 

consolidated revenue from operations was at Rs 

610.03 crore. EBIDTA rose 258 per cent to Rs 

88.99 crore in the second quarter as compared 

to Rs 24.18 crore in Q2FY20. 

The dairy major’s net profit after adjustments 

significantly increased to Rs 53.94 cr in Q2 from 

Rs 10.66 cr in the previous corresponding quar-

ter. Brahmani Nara, Executive Director, Heritage 

Foods, said: “We’re delighted to ensure uninter-

rupted procurement of all the milk produced by 

our farmers. 

Our uninterrupted delivery of health and nutri-

tion during the Covid-19 times to our consum-

ers is very fulfilling.” The consolidated results 

for the first half of 2020-21 financial year, Herit-

age Foods recorded Rs 1,248.83-cr revenue 

from operations, while EBIDTA moved up by 99 

per cent to Rs 146.29 cr as compared to Rs 

73.55 cr in H1FY20. For the first half, the net 

profit after adjustments was at Rs 83.17 crore 

as compared to Rs 29.51 crore in H1FY20. 

Brahmani further added: “During the quarter, 

we have strengthened our value added prod-

ucts portfolio by launching immunity boosting 

Ginger, Tulsi and Turmeric milk variants. We 

strengthened our online presence by launching 

Heritage TUCH App, for online ordering of milk 

and milk products for the convenience of our 

consumers.” The adjustments to net profit out-

lined above are the fluctuations in the fair value 

of an investment in equity shares of Future Re-

tail Limited and the corresponding derivative li-

abilities 
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Shudh ke liye yudh: Rs 51k award for person informing about spurious food 
OCT 31, 2020 

https://dairynews7x7.com/shudh-ke-liye-yudh-rs-51k-award-for-person-informing-about-spurious-food-to-govt/ 

 
n the lines of mukhbir yojna which en-

courages people to inform the authori-

ties about those involved in sex deter-

mination and female foeticide, the state gov-

ernment has now launched a similar initiative 

encouraging people to inform about those in-

volved in food adulteration. A reward of Rs 

51,000 has also been announced. 

“The state government has announced a re-

ward of Rs 51,000 to those who give correct in-

formation about adulteration in the ‘Shudh Ke 

Liye Yudh’ campaign. Also, the name of the per-

son giving information will be kept confiden-

tial,” said health minister Raghu Sharma. 

The state government launched ‘Shudh Ke Liye 

Yudh’ across the state on Monday to check food 

adulteration. The food safety officers across the 

state collected samples of food items from re-

tailers, manufacturers, distributors and produc-

ers for checking the quality of the food prod-

ucts. 

“The drive is currently being run as a special 

campaign, but under the ‘Nirogi Rajasthan cam-

paign, the state government is making efforts to 

take action against the adulterators throughout 

the year,” said Sharma. 

 

 

Deepavali sales: FSSAI gives instructions to sweet makers, traders in Coimbatore 
OCTOBER 29, 2020 23:55 IST 

https://www.thehindu.com/news/cities/Coimbatore/deepavali-sales-fssai-gives-instructions-to-sweet-makers-

traders-in-coimbatore/article32976422.ece 

he Food Safety and Standards Authority 

of India (FSSAI) has issued instructions 

to sweet manufacturers and wholesale 

and retail traders to follow good practices dur-

ing Deepavali sales. 

The food regulator has appealed to sweet man-

ufacturers to make sure that the products are 

free from adulterants and non-permitted food 

colours. 

As per the instructions issued by K. Tamilselvan, 

Designated Officer of FSSAI, Coimbatore district, 

confectioners should avoid the use of adulter-

ants, non-permitted colourants and re-heated 

oil for making sweets. 

Traders have been instructed to avoid the use 

of newspaper and single use polythene bags to 

pack sweets. 

O 
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Packaged products should have a proper label-

ling with FSSAI licence/registration number, the 

name and address of the manufacturer, dates 

of manufacture and expiry, price, ingredients 

and whether they are made of oil or ghee. 

These details should be displayed for customers 

at the shop in the case of non-packed or loose 

sweets. 

Traders have been asked to store and display 

sweets made with milk separately besides in-

forming customers the ‘use by date’. In view of 

COVID-19, traders have also been instructed to 

ensure that staff and customers follow safety 

guidelines in shops. 

 

 

Dairy farmer’s survival comes in the way of India trade deal with US,EU 
OCT 28, 2020 

https://dairynews7x7.com/dairy-farmers-survival-comes-in-the-way-of-india-trade-deal-with-useu/ 

 
ndia’s effort to wrap up bilateral trade 

deals with major economies after pulling 

out of a China-backed regional pact has hit 

a major stumbling block — its dairy industry. 

Prime Minister Narendra Modi’s administration 

is hesitant to allow free access of dairy products 

from several countries, including the US, the EU 

and the UK, due to strong opposition from polit-

ically-influential dairy farmers, according to 

people familiar with the situation. 

There are disagreements over a range of goods, 

but India feels more strongly about milk prod-

ucts on worries that their imports could destroy 

the livelihood of millions of farmers as most of 

whom are small and lack the economy of scale, 

said the people, who asked not to be identified 

as the matter isn’t public. 

Trade negotiations are also being explored with 

Australia, while New Zealand has expressed its 

interest in a bilateral agreement, they said. The 

dairy industry is a major component of the pro-

posed India-European Free Trade Association, 

which includes Iceland, Liechtenstein, Norway 

and Switzerland, they added. 

An email sent to the trade ministry spokesman 

during the business hours for a comment on the 

issue remained unanswered. 

Limited India US trade deal 

The latest casualty of domestic opposition is a 

proposed ‘limited’ India-US trade deal, which is 

being negotiated since 2018 to resolve pending 

issues, the people said. The pact, which was al-

most firmed up, is stuck on the insistence of the 

US on more dairy concessions and India’s reluc-

tance to do so due to the industry’s aversion, 

they said. 

“We will never allow it,” said R.S. Sodhi, manag-

ing director of the Gujarat Cooperative Milk 

Marketing Federation, the nation’s biggest dairy 

cooperative that sells its products under the 

Amul brand. “We will oppose it tooth and nail,” 

he said by phone. 

In about a decade, India will become a milk-sur-

plus nation, Sodhi said. “Why do we need im-

ports that will destroy the livelihood of 100 mil-

lion people? It’s not just trade, it’s about their 

lives,” he said, referring to Indian farmers en-

gaged in the dairy business. 

Issues related to the domestic dairy sector were 

one of the major reasons last year for the Modi 

government to pull out of the Regional Compre-

hensive Economic Partnership talks. Powerful 
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groups representing millions of farmers op-

posed any liberalization in the sector. 

Thorny Issue 

Tens of millions of people, mostly small and 

marginal landless farmers, are engaged in milk 

production in the South Asian nation. With the 

sector generating livelihood for a substantial ru-

ral population, opening up the market has be-

come a thorny issue for the government already 

struggling with a contracting economy, surging 

coronavirus infections and unemployment lev-

els that touched multi-decade highs. 

The industry is also worried that it will have to 

follow stringent standards and sanitary and 

phytosanitary regulations to compete in domes-

tic and global markets. 

Any trade deal with countries such as 

the US and Australia, which have become stra-

tegically important following India’s worst bor-

der standoff with China in four decades and re-

orienting supply chains amid the coronavirus 

pandemic, would impact India adversely, Sodhi 

said. Any such deal will kill the domestic indus-

try and reduce dairy farmers’ income by half, he 

added. 

The government’s trade policy is responding to 

domestic political considerations, which is not 

surprising but disappointing to potential trade 

partners, said Richard Rossow, senior adviser at 

Washington-based Center for Strategic Interna-

tional Studies. This reluctance to open the econ-

omy will persist until India’s trade balance im-

proves, he said by email. 

India’s largely unorganized dairy sector, with a 

significant presence of women labor, compli-

cates the decision-making process for the gov-

ernment. The organized sector, comprising 

dairy cooperatives, private firms and govern-

ment companies like Mother Dairy, account for 

just $30 billion of the $110 billion dairy industry 

in the country, Sodhi said. Farmers in the coun-

try earn about 67% of their total animal farming 

income from dairying. 

Trade Deficit 

“The issue is not about having domestic sensi-

tivities, but allowing them to sabotage overall 

ambitions,” said Amitendu Palit, a senior re-

search fellow at the National University of Sin-

gapore. India keeps walking out, while others 

continue engagement. This mindset needs to 

change, he added. 

“Foreign companies should bring in their exper-

tise, skills and technology, but they must pro-

cure locally,” Sodhi said. “In the US, for instance 

, dairy farmers get subsidies and farms are 

large, with ample pastures for grazing. How will 

our farmers with two animals compete?” he 

said. 

India’s apprehensions toward liberalization are 

also due to worries about the widening of its 

trade deficit. The Modi government has decided 

to review all past trade deals, with focus on en-

suring mutual benefits and a win-win situation 

for all sides, trade minister Piyush Goyal said 

earlier. 

But its cautious approach is not showing much 

success on reigning in the deficit, Rossow said. 

“Improved trade, even with potential trade def-

icits, provides economic ballast to a partner-

ship. Trade ties can be narrowly focused to 

make potential agreements more palatable.” 
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Indian Dairy Farmers Block U.S./India Trade Deal 
October 28, 2020 12:37 PM 

https://www.dairyherd.com/article/indian-dairy-farmers-block-usindia-trade-deal 

ndia’s farmers “will never allow” a U.S./In-

dia trade agreement, no matter how lim-

ited, if it opens the Indian dairy market to 

U.S. imports, reports the Al Jazeera news ser-

vice. 

India and the United States have been negotiat-

ing a trade deal since 2018 with dairy issues 

blocking final agreement. India's millions of 

dairy farmers make up a powerful voting bloc, 

and local politicians cross them at their peril. 

R.S. Sodhi, managing director of the Gujarat Co-

operative Milk Marketing Federation, says India 

will become a milk surplus nation in about dec-

ade. “Why do we need [dairy] imports that will 

destroy the livelihood of 100 million people? It’s 

not just trade, it’s about their lives.” 

Tens of millions of people, mostly small farmers 

(many of them women) with a just a few cows, 

make up India’s dairy industry. They make up a 

large portion of the rural population, and loss of 

their livelihood could strain local economies 

and force migration to already strained urban 

centers.  

These small farms make up more than 70% of 

India’s $110 billion dairy industry. Indian farm-

ers earn about two-thirds of their annual in-

come from dairying.  

The Indian dairy industry also worries that it 

would be forced to follow more stringent sani-

tation guidelines if it opened its market to for-

eign imports. 

Dairy exporting nations, such as the United 

States, the European Union, New Zealand and 

Australia, view India as a potential market with 

a middle class that numbers some 300 to 350 

million.  

 

 

Rajasthan launches ‘Pure for Sure’ campaign to fight adulteration 
27th October, 2020 

https://www.nyoooz.com/news/jaipur/1519201/rajasthan-launches-pure-for-sure-campaign-to-fight-adulteration-

/ 

 
s Festival seasons nears, so does gov-

ernments and administrations drive to 

counter and stop the adulteration in 

foods items, especially milk products.   

The Rajasthan government has launched `Pure 

for Sure` campaign on Monday, promising strict 

legal action against adulterators. 

The government also announced a reward of Rs 

51,000 to those providing accurate information 

about those indulging in adulteration in the 

state. It promised confidentiality regarding 

those providing information. 

"Strict action will be taken against the adultera-

tors in the ‘Pure for Sure’ campaign that started 

from Monday. During the festive season, com-

plaints of adulteration increases in products 

made of milk," Rajasthan Health Minister Raghu 

Sharma said. 

"The state government, during the corona pe-

riod, is moving ahead with the aim of saving the 

life of a common man. In such a situation, it is 

necessary to take proper legal action against 

I 

A 

https://www.dairyherd.com/article/indian-dairy-farmers-block-usindia-trade-deal
https://www.nyoooz.com/news/jaipur/1519201/rajasthan-launches-pure-for-sure-campaign-to-fight-adulteration-/
https://www.nyoooz.com/news/jaipur/1519201/rajasthan-launches-pure-for-sure-campaign-to-fight-adulteration-/


people doing such malicious acts like adultera-

tion," a statement issued by the Rajasthan 

health department said. 

The district collector will be the nodal officer of 

this campaign, Raghu Sharma said. 

Raghu Sharma further said the campaign cur-

rently being run is a special campaign, but un-

der the `Nirogi Rajasthan` campaign, the gov-

ernment is making efforts to take action against 

the adulterators throughout the year. 

The Rajasthan health department has also de-

veloped a mechanism in which there is no possi-

bility of contact between the person taking the 

sample and the one who is testing it. 

 

 

Private dairies in Maharashtra reduces milk procurement prices 
OCT 27, 2020 

https://dairynews7x7.com/private-dairies-in-maharashtra-reduces-milk-procurement-prices/ 

 
rivate dairies in Maharashtra have re-

duced procurement prices of cow milk 

from Rs 25-27 per litre to Rs 22-23 per li-

tre. The move comes in the wake of a fall in but-

ter and milk powder prices after a brief spike 

post lockdown. 

“Butter prices had increased from Rs 240 per kg 

to Rs 290 per kg a month ago when the lock-

down was eased. Similarly, SMP (skimmed milk 

powder) prices had increased from Rs 150 per 

kg to Rs 190 per kg because of a rise in demand 

from dealers who had exhausted their stocks of 

butter and SMP. In October, prices of butter 

and SMP dropped again to Rs 250 per kg and Rs 

160 per kg after dealers built their inventory 

and there is no longer a rush to buy these 

again,” said Prakash Kutwal, secretary, Milk Pro-

ducers and Processors Welfare Association, the 

umbrella body of cooperative and private dair-

ies in the state. 

Therefore, the dairies which had hiked procure-

ment prices to Rs 25-Rs 27 per litre after the 

lockdown period have now reduced the same to 

Rs 22-23 as the demand has stabilised, he said. 

Market price of milk is unchanged 

Interestingly, consumers continue to get milk at 

the same price of Rs 48 per litre. Maharashtra 

has almost 75 private dairies and 40 coopera-

tive dairies. There are some 40 plants that con-

vert milk into powder with the processing ca-

pacity of 4 crore litre on a daily basis. The daily 

collection of milk, however, amounts to 1.70 

crore litre per day. 

During the lockdown, Mahananda — the state 

government’s dairy products company — was 

to procure 10 lakh litre from farmers every day 

to convert the same into SMP since the demand 

for milk was low. Although the target was to 

collect 10 lakh litre on a daily basis, dairies man-

aged to collect 5.5 lakh litre per day. 

The state government has formed an advisory 

committee headed by the dairy commissioner 

of Maharashtra a few months ago to resolve is-

sues related to the sector, but a meeting is of 

the committee yet to be held, Kutwal said. 
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Milky Mist launch Building healthy India initiative 
OCT 26, 2020 

https://dairynews7x7.com/milky-mist-launch-building-healthy-india-to-build-a-sustainable-rural-economy-across-

south-india/ 

 
airy plays a significant part in Indian 

society’s numerous aspects, including 

cuisine, religion, culture, and the econ-

omy. India has the highest level of milk produc-

tion and consumption of all countries. It has an 

annual output of 186,000 tonnes as of 2018. 

Milky Mist is synonymous with premium quality 

dairy products available across India. To com-

memorate their success story, Milky Mist India 

has launched the ‘Building Healthy India’ cam-

paign. That focuses on its mission to build a sus-

tainable rural economy by involving farmers at 

every stage of dairy production. 

Founded by T. Sathish Kumar in 1992, Milky 

Mist Dairy is a private sector dairy production 

company . It is situated in Chittode near Erode, 

Tamil Nadu. At the tender age of 13, while all 

his friends went to school, Satish discovered an 

innovative & unique method to make paneer – 

a loved ingredient in kitchens across India. Thus, 

converting his father’s failing dairy business into 

the empire that it is today. 

” Sourcing good quality milk directly from farm-

ers is the main ingredient for all our products. It 

is a huge challenge as traditionally, the farmers 

would supply the milk to the milk vendors & the 

milk vendors would provide it to dairy compa-

nies,” says Sathish Kumar, Founder & MD, Milky 

Mist. 

Direct sourcing of milk from the farmers 

” I wake up every morning, milk the cows, and 

sell the milk directly to Milky Mist. There are no 

mediators in between. Milky Mist checks the 

quality of the milk and pays us a fair rate for it. 

Milky Mist also directly transfers the money to 

our bank accounts, so that’s really helpful.” says 

Sathya, a milk farmer who supplies milk to the 

company & believes it’s a more economical way 

as it eliminated the middleman. 

The company procures 6,00,000 litres of milk 

per day from over 50,000 milk farmers across 

South India. The company believes in empower-

ing dairy farmers but directly procuring the milk 

from them rather than involving vendors & 

third-party people. 

“For more than ten years, I am into this milk 

business. The difference between other compa-

nies and Milky Mist is that they care for our cat-

tle and provide quality cattle food that helps 

cattle produce more milk because we not only 

profit but also earn a sustainable income. Our 

lives & income revolves around cattle, and 

Milky Mist understands that and ensures con-

tinuous growth.” says Prabhu Kumar, another 

milk farmer associated with Milky Mist. 

Inhouse feed and dairy farm input management 

The company meet the requirements of farmers 

& take care of the animals health. Milky Mist 

also manufactures a compounded cattle feed 

that keeps the cattle healthy & ensures good 

quality milk. The company has a fully auto-

mated dairy production process even before 

pandemic. This facility ensures safety, quality & 

freshness of products with 99.9% Human 

hands-free productions. Milky mist initially 

started with manufacturing paneer and now has 

over 20 product categories loved by consumers 

in India and across the globe. 

Company has always ensured a robust quality 

system, whether it is their factory or their milk 

collection centres, and continuously strives to 

achieve stringent quality norms that match 

global standards. The Milky Mist mission re-
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volves around producing premium dairy prod-

ucts to build a healthy India. Right from procur-

ing milk from farmers to finished products 

reaching customers, the company ensures 

freshness in every stage of the process. 

 

Around 30% of Milk cooperative societies in Tamil Nadu are dormant 
OCT 26, 2020 

https://dairynews7x7.com/around-30-of-milk-cooperative-societies-in-tamil-nadu-are-dormant/ 

 
amil Nadu’s dairy industry has histori-

cally been strengthened by the network 

of cooperative milk societies. Today, 

around 30% of the primary milk producers’ co-

operative societies are dormant.  

Tracing the history behind these dormant socie-

ties is important and relevant in the light of the 

Narendra Modi government’s farm laws, to ex-

plain the possible impacts of these laws on the 

agricultural sector, especially on the small and 

marginal farmers. 

Tamil Nadu currently ranks 10th in milk produc-

tion in India. It is an important economic activ-

ity for small households, small and marginal 

farmers and landless agricultural labourers 

across the state. Until the 1990s, rearing cows 

was an essential part of rural life. The house-

holds which may not have cattle rearing as their 

primary source of income also generated a min-

imal income from milk production. And this was 

primarily with the women of the family. Women 

took care of the cattle, and after setting aside 

the milk needed for the family, sold the remain-

ing to the local community. 

Tamil Nadu Dairy development program 

The dairy industry took a new shape when the 

Tamil Nadu Dairy development department was 

formed in 1958. This created a network of coop-

erative milk societies across the state. It is a 

three-tier system with the Primary Milk Produc-

ers’ cooperative society at the village level, Dis-

trict Cooperative Milk Producers’ Union at the 

middle level in the districts. 

The Tamil Nadu Cooperative Milk Producers’ 

Federation (TNCMPF) was set up as the apex 

body at the state level. In 1981, the TNCMPF 

took over the activities such as milk procure-

ment, chilling, processing, packing and sale of 

milk to the consumers etc., from the Tamil 

Nadu Dairy development corporation. 

The primary milk producers at the village level 

registered themselves with the society. Each so-

ciety had at least 25 members. The office bear-

ers of the society at each level were elected by 

the members. These representatives along with 

the government officials arrive at the pricing 

from time to time. The society shared its profit 

with the milk producers. 

Even a household that produces just 2 to 5 litres 

can drop off their produce in the society if they 

are a member. The volume did not matter. This 
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led to more and more small farmers and land-

less agricultural labourers getting into the in-

dustry. The bovine milk production saw a con-

siderable rise in 1970s and 1980s. 

Society Foot print in Tamil Nadu 

There are 12585 Primary milk cooperatives at 

village level, out of which 2,075 are exclusive 

Women Milk Producers Co-operative Societies. 

This story saw its twist in 1992 when the gov-

ernment of India formulated “Milk and Milk 

Products Order” with a view to permit private 

dairies to enter into the dairy sector. It was told 

that this was to increase the availability of milk 

and milk products through the organised sector. 

Private dairy companies started setting up their 

procurement centres in villages. They followed 

a door to door strategy. Private companies first 

approached the small and marginal milk pro-

ducers individually. They were given attractive 

offers ranging from higher procurement prices 

to free cattle fodder. Gradually these small milk 

producers drifted away from the cooperative 

milk societies and started selling their produce 

to these private companies. 

If you have to sell your produce to the society, 

you need to personally go and drop your pro-

duce there. The produce will be weighed, tested 

and procured. An entry will be added to your 

account held with the society. Periodically the 

account will be settled. 

But these private companies offered ready 

cash. They picked up the produce from your 

doorstep using their own vehicle. This seemed 

comfortable for the milk producers. 

Private companies in milk procurement 

After securing the small milk producers within 

their network, the companies started bargain-

ing on the price. It is important to note that this 

bargain was again on an individual basis. The 

prices offered by different producers in the vil-

lage were compared. The milk producers, who 

were partners in a society, now became com-

petitors. They started bidding prices against 

their neighbours. And the private companies 

gained through fueling this competition. 

Then they introduced various systems like qual-

ity control etc., and found reasons to reject a 

produce, thus making the milk producers anx-

ious of procurement. They put the milk produc-

ers on a spot where they were forced to follow 

the guidelines and instructions of these compa-

nies in order to get their milk procured. They 

also started providing loans to set up the infra-

structure to follow these guidelines. Thus, these 

small milk producers became indebted to these 

companies on a great scale. 

The milk producers who had a collective say in 

the prices as members of the society, did not 

have any such with the private companies. 

Meanwhile with the drop-out of milk producers 

from the societies, many societies lost their 

membership. A society can be registered with 

the federation only if it has at least 25 mem-

bers. If the numbers go below 25, the society 

automatically loses its legal stance. Further 

many societies became dormant with no pro-

curement. The Tamil Nadu Government states 

that presently there are 3831 dormant societies 

which is 30% of the total milk societies regis-

tered 

Declining number of active societies 

The roots of this large network of milk societies 

that were established with a huge effort span-

ning 23 years from 1958-1981, was shaken. 

Once a society has lost its legal stance, it is not 

easy to re-establish it. 

After 15 years, the milk producers are slowly re-

alising the trap that they have fallen into. Some 

villages are trying to re-establish their societies 

and revive societies that have been dormant. 

But by then, many small and marginal milk pro-

ducers are already out of the industry. 

This is exactly the path that the agricultural sec-

tor will travel on, if the provisions of the recent 

farm laws are implemented. Indian agricultural 

economy is highly dependent on small and mar-

ginal farmers. It is not like western agricultural 



economies where the definition of a small farm 

is 100 acres. The Land ceiling Act  limits agricul-

tural land holdings to 15 acres for a family of 5 

members and an additional 5 acres for each ad-

ditional member. The overall limit is 30 acres. 

So even a farmer who claims to be a large-scale 

farmer cannot hold more than 30 acres, unless 

it is owned by a trust or a registered company. 

Today there is a clear governmental machinery 

that decides on the minimum price of each agri-

cultural produce. There is a network of regis-

tered farmers associations at village levels 

which are linked to the agricultural department 

of the state government. These associations 

along with the government officials decide on 

many factors from distribution of irrigation wa-

ter to pricing of commodities. This network will 

be bypassed, and individual farmers will be 

dealing with the private companies directly on 

pricing. This is exactly what happened with the 

milk societies.  

 

 

Indus valley had dairy production way back in 3rd millennium BCE 
Oct 25, 2020, 12:00 IST 

https://www.hindustantimes.com/world-news/indus-valley-had-dairy-production-way-back-in-3rd-millennium-

bce/story-5UZmi5tbyAyukYUsnn25mL.html 

 
airy production in India began as far 

back as in the 3rd millennium BCE and 

may have been a factor behind sus-

taining the Indus Valley Civilisation, according 

to findings from a team of Canadian and Indian 

researchers. 

The study, published in the journal Nature, was 

led by Kalyan Sekhar Chakraborty, a postdoc-

toral researcher at the University of Toronto 

Mississauga, and dates dairy production to 2500 

BCE. “This is the first time it’s been proved sci-

entifically that dairy production was in place in 

the Indus Valley civilization in 2500 BCE, and the 

earliest known evidence of dairy production,” 

Chakraborty said in an interview. 

The results were based on molecular chemical 

analysis of residue in shards of pottery found at 

the archaeological site of Kotada Bhadli, a rural 

settlement located in Gujarat. Of the 59 sam-

ples studied, 22 showed the presence of dairy li-

pids. Through a process called stable isotope 

analysis, the researchers were also able to iden-

tify the type of ruminant used for dairy, and 

concluded that these were cattle, like cows and 

buffalo, rather than goats and sheep. 

The availability of dairy production may have 

helped sustain such ancient societies, as 

Chakraborty explained, “This would have al-

lowed the accumulation of a surplus of animal 

protein, without affecting the number of ani-

mals in your herd.” He said the level of produc-

tion meant that this was “definitely beyond 

household consumption.” 

Chakraborty is with the Department of Anthro-

pology at the university, and the study also in-

volved Prof Heather Miller of the same depart-

ment and Prof Greg Slater of the School of Ge-

ography and Earth Sciences at McMaster Uni-

versity in Hamilton, Ontario. The Indian partici-

pants in the research were Prof Prabodh Shir-

valkar of the Department of Ancient Indian His-

tory and Culture and Archeology at Deccan Col-

lege Postgraduate and Research Institute in 

Pune, who excavated the archaeological settle-

ment, provided the samples, site photographs, 
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and background information of the region, and 

Yadubirsingh Rawat of the State Department of 

Archeology and Museum in Gandhinagar, Guja-

rat. 

 

 

Cooperatives absorb Covid shock, help milk farmers beat crisis 
Oct 25,2020 

https://timesofindia.indiatimes.com/india/cooperatives-absorb-covid-shock-help-milk-farmers-beat-crisis/arti-

cleshow/78852587.cms 

EW DELHI: Like many other sectors in 

India, the dairy sector faced the heat of 

Covid-19. But farmer-owned coopera-

tives shielded dairy farmers from the brunt of a 

drop in demand from bulk consumers by ab-

sorbing the shock at a time when small and big 

private players, including milk processors, left 

the field waiting for the market to recover. 

Though milk as farm commodity can’t be com-

pared with food grains, the management of this 

perishable liquid through cooperatives may of-

fer farmers and policy makers some insights. 

The milk cooperative model can be an apt ex-

ample when the sector, backed by newly en-

acted farm laws, looks to offer options for small 

and marginal farmers, accounting for 86% of In-

dia’s farming community, through promoting an 

additional 10,000 farmer producers ’ organisa-

tions (FPOs) over next five years. 

“The FPOs may be a game-changer for farmers 

the way milk cooperatives in different states 

changed the dairy sector landscape over the 

years. The model may not only save crop farm-

ers in crisis as we had seen for dairy farmers 

during Covid-19, but can also ensure economies 

of scale even in normal situation for getting bet-

ter price of their produce,” said an official. 

Data of first six months (April-September) of 

current and previous financial years show that 

dairy cooperatives did not stop procurement 

despite selling less during the six months in 

2020 compared to the corresponding months 

last year. Ideally, the procurement of coopera-

tives and sale could have been higher. But, data 

from milk unions and dairy federations shows 

procurement remained higher even as sales 

dipped below the previous year due to Covid 

crisis. Dairy cooperatives could not sell due to 

massive drop in demand from bulk consumers 

— requiring conversion into long shelf life milk 

powder. This conversion, however, won’t give 

them immediate returns. Nevertheless, they 

managed to maintain supply chain for daily re-

tail domestic consumers. 

“If supply of milk and milk products were not in-

terrupted during this period of crisis, we should 

thank the dairy cooperatives and other pro-

ducer centric organisations who have been re-

silient enough to work tirelessly as Covid warri-

ors during this emergency to minimise the dis-

ruptions in the dairy supply chain,” said Dilip 

Rath, chairman, National Dairy Development 

Board which promotes, finances and supports 

producer-owned and controlled organisations.  

Rath said the Centre responded to the need of 

the dairy sector and announced an interest sub-

vention scheme on working capital loans to ad-

dress the liquidity problem. Most of the private 

players, including processors, had significantly 

reduced milk procurement as demand dipped 

due to closure of hotels, restaurant and catering 

(HORECA) segment, lack of purchasing power 

with consumers and aversion to the chilled milk 

beverages and ice creams during Covid-19. 

Though the economy is now getting progres-

sively unlocked, the HORECA segment is ex-

pected to remain subdued as people will prefer 

in-home eating. 

“We should take this crisis head-on and convert 

these into an opportunity to undertake struc-

tural reforms to bring about efficiencies, effec-

tiveness and sustainability across the dairy 
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value chain. On the consumer side, rather than 

waiting for consumer to reach to us, we will 

have to reach to consumers through doorstep 

delivery, use of e-commerce portal, innovations 

for nutritious and immunity boosting products, 

and building awareness about the quality of the 

packaged milk and milk products,” Rath said. 

 

Farmer-owned cooperatives shielded dairy farmers 
OCT 25, 2020 

https://dairynews7x7.com/farmer-owned-cooperatives-shielded-dairy-farmers-from-the-brunt-of-a-drop-in-de-

mand-during-covid/ 

 
ike many other sectors in India, the 

dairy sector faced the heat of Covid-19. 

But farmer-owned cooperatives 

shielded dairy farmers from the brunt of a drop 

in demand from bulk consumers by absorbing 

the shock at a time when small and big private 

players, including milk processors, left the field 

waiting for the market to recover. 

Though milk as  farm commodity can’t be com-

pared with food grains, the management of this 

perishable liquid through cooperatives may of-

fer farmers and policy makers some insights. 

The milk cooperative model can be an apt ex-

ample when the sector, backed by newly en-

acted farm laws, looks to offer options for small 

and marginal farmers, accounting for 86% of In-

dia’s farming community, through promoting an 

additional 10,000  Farmer’s Producer organisa-

tions (FPOs) over next five years. 

 
Milk Procurement data by cooperatives 

FPO may be a game changer 

“The FPOs may be a game-changer for farmers 

the way milk cooperatives in different states 

changed the dairy sector landscape over the 

years. The model may not only save crop farm-

ers in crisis as we had seen for dairy farmers 

during Covid-19, but can also ensure economies 
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of scale even in normal situation for getting bet-

ter price of their produce,” said an official. 

Data of first six months (April-September) of 

current and previous financial years show that 

dairy cooperatives did not stop procurement 

despite selling less during the six months in 

2020 compared to the corresponding months 

last year. Ideally, the procurement of coopera-

tives and sale could have been higher. But, data 

from milk unions and dairy federations shows 

procurement remained higher even as sales 

dipped below the previous year due to Covid 

crisis. Dairy cooperatives could not sell due to 

massive drop in demand from bulk consumers 

— requiring conversion into long shelf life milk 

powder. This conversion, however, won’t give 

them immediate returns. Nevertheless, they 

managed to maintain supply chain for daily re-

tail domestic consumers. 

“If supply of milk and milk products were not in-

terrupted during this period of crisis, we should 

thank the dairy cooperatives and other pro-

ducer centric organisations who have been re-

silient enough to work tirelessly as Covid warri-

ors during this emergency to minimise the dis-

ruptions in the dairy supply chain,” said Dilip 

Rath, chairman, National Dairy Development 

Board which promotes, finances and supports 

producer-owned and controlled organisations. 

Timely intervention by the government 

Rath said the Centre responded to the need of 

the dairy sector and announced an interest sub-

vention scheme on working capital loans to ad-

dress the liquidity problem. Most of the private 

players, including processors, had significantly 

reduced milk procurement as demand dipped 

due to closure of hotels, restaurant and catering 

(HORECA) segment, lack of purchasing power 

with consumers and aversion to the chilled milk 

beverages and ice creams during Covid-19. 

Though the economy is now getting progres-

sively unlocked, the HORECA segment is ex-

pected to remain subdued as people will prefer 

in-home eating. 

“We should take this crisis head-on and convert 

these into an opportunity to undertake struc-

tural reforms to bring about efficiencies, effec-

tiveness and sustainability across the dairy 

value chain. On the consumer side, rather than 

waiting for consumer to reach to us, we will 

have to reach to consumers through doorstep 

delivery, use of e-commerce portal, innovations 

for nutritious and immunity boosting products, 

and building awareness about the quality of the 

packaged milk and milk products,” Rath said. 

 

Ramsinh Parmar elected Amul Dairy’s chief uncontested 
Oct 24, 2020 

https://timesofindia.indiatimes.com/city/vadodara/ramsinh-elected-amul-dairys-chief-uncontested/arti-

cleshow/78833182.cms 

ADODARA/ ANAND: For the first time 

in the history Kaira District Co-opera-

tive Milk Producers Union Limited — 

popularly known as Amul Dairy, election was 

held for one of the top posts of the co-opera-

tive. 

Even as Ramsinh Parmar got elected uncon-

tested as chairman of Amul Dairy on Friday, sus-

pense on who will occupy the post of dairy’s 

vice-chairman will continue for at least a 

month. 

In Amul Dairy’s history, chairman and vice-

chairman have always got elected unanimously 

by the board of directors. This time Ramsinh, a 

former Congress MLA , who had joined BJP in 

2017, got elected uncontested as chairman. 

But the post of vice-chairman saw a contest be-

tween dairy’s incumbent vice-chairman and 

Congress MLA from Borsad, Rajendrasinh Par-

mar and BJP’s former MLA from Balasinor, Ra-

jesh Pathak alias Pappu Pathak. 
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The fact that election was held for one of the 

posts adds to the series of twists and turns that 

the dairy has witnessed in the recent times. 

Total 18 members including 13 elected board 

members, three government nominees, one 

representative of the Gujarat Co-operative Milk 

Marketing Federation (GCMMF) and district co-

operative registrar participated in the meeting 

called for the elections. 

Just a day before on Thursday, the Gujarat High 

Court (HC) directed that while the polls can be 

held as scheduled, the results should not be de-

clared until the next hearing – November 24. 

HC had directed that the votes cast by three 

state-nominated directors in the board should 

be kept in a separate sealed cover. 

HC intervened after Congress-backed members 

of the board including Rajendrasinh, Anand’s 

Congress MLA Kanti Sodha Parmar and Sanjay 

Patel filed a petition challenging the appoint-

ment of the three directors, who they claim are 

affiliated to BJP, as state government’s nomi-

nees ahead of the election. 

The petitioner have alleged that as BJP-affili-

ated members could win only couple of seats 

during the election of board in August, they are 

trying to create an artificial majority to tilt the 

elections for the top posts in their favour. 

The petitioners have urged the HC to issue di-

rectives through which appointments of govern-

ment nominated directors is quashed. 

 

 

Evidence of dairy production in the Indus Valley Civilisation 
October 24, 2020 20:47 IST 

https://www.thehindu.com/sci-tech/science/evidence-of-dairy-production-in-the-indus-valley-civilisation/arti-

cle32937155.ece 

he year 2020 marks 100 years of discov-

ery of Indus Valley Civilisation, and a 

new study has shown that dairy prod-

ucts were being produced by the Harappans as 

far back as 2500 BCE.  

By analysing residues on ancient pots, research-

ers show the earliest direct evidence of dairy 

product processing, thus throwing fresh light on 

the rural economy of the civilisation. The stud-

ies were carried out on 59 shards of pottery 

from Kotada Bhadli, a small archeological site in 

present-day Gujarat.  

“When we talk about Harappans, we always re-

fer to the metropolitan cities and the big towns. 

But we have no idea of the parallel economy — 

agro-pastoral or rural. We know they had great 

urban planning, trading systems, jewellery mak-

ing. But we don't have any idea how the com-

mon masters were living during the Harappan 

times, their lifestyle and how they were contrib-

uting in the larger network,” explains Prabodh 

Shirvalkar, from the Department of Ancient In-

dian History, Culture and Archaeology at the 

Deccan College Postgraduate and Research In-

stitute, Pune. He is one of the authors of the pa-

pers published in Scientific Reports. 

The team used molecular analysis techniques to 

study the residues from ancient pottery. “Pots 

are porous. So as soon as we put any liquid 

form of food, it will absorb it. The pot preserves 

the molecules of food such as fats and proteins. 

Using techniques like C16 and C18 analysis we 

can identify the source of lipids,” adds Kalyan 

Sekhar Chakraborty, the first author of the pa-

per, from the Department of Anthropology, Uni-

versity of Toronto, Canada. 

When asked if this proves that the Harappans 

made curd and cheese, Dr. Chakraborty adds: 

“It is very difficult to pinpoint. Traces were seen 

in cooking vessels indicating that milk may have 

been boiled and consumed. We also found resi-

dues in a bowl showing that either heated milk 

or curd could have been served. There are also 
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remains of a perforated vessel, and similar ves-

sels were used in Europe to make cheese. So it 

is possible that they were further processing 

milk into different forms.” 

Animal husbandry 

The team was also able to show which type of 

animals were being used for dairy production. 

They studied the tooth enamel from fossils of 

cattle, water buffalo, goat and sheep found in 

the area. Cows and water buffalo were found to 

consume millets, while sheep and goats ate 

nearby grass and leaves. A preliminary study 

suggested that most of the cattle and water-

buffalo died at an older age, suggesting they 

could have been raised for milk, whereas the 

majority of goat/sheep died when they were 

young, indicating they could have been used for 

meat. 

“The Harappans did not just use dairy for their 

household. The large herd indicates that milk 

was produced in surplus so that it could be ex-

changed and there could have been some kind 

of trade between settlements. This could have 

given rise to an industrial level of dairy exploita-

tion,” adds Dr. Chakraborty. 

He concludes: “The most fascinating thing 

about the Indus Valley Civilisation is that it is 

faceless — there is no king, no bureaucratic or-

ganisations, but there are these very close re-

gional interactions between settlements, a sym-

biotic relationship of give and take that helped 

the civilisation survive for so long.” 

 

 

Amul launches camel milk ice-cream, milk powder 
OCT 24, 2020 

https://dairynews7x7.com/amul-launches-camel-milk-ice-cream-milk-powder/ 

 
he humped ship of the desert will now 

help you remain cool in scorching heat. 

After introducing fresh and long-life 

camel milk apart from chocolates, home-grown 

dairy giant Amul has forayed further into value-

added products with the launch of camel milk 

ice-cream and milk powder. 

A first even for India’s dairy major, camel milk 

has remained in the news since last two years. 

In September 2018 Prime Minister Narendra 

Modi had hailed its virtue. Addressing a gather-

ing at Amul Dairy’s chocolate plant at Mogar in 

Anand district, Modi had narrated how he was 

ridiculed for describing camel milk as nutritious 

once. 

It was during his stint as chief minister of Guja-

rat that he had tried promoting camel milk for 

its nutritive value and was “scoffed at” by peo-

ple around him, he had revealed. 

Long shelf life 

“Amul camel milk powder will enable lakhs of 

individuals to try the goodness of camel milk 

across the country for the first time,” said R S 

Sodhi, managing director of the Gujarat Co-op-

erative Milk Marketing Federation (GCMMF) 

that markets brand Amul. 

“The milk powder made from natural camel 

milk procured from camel herders in Kutch will 

have shelf life of eight months,” he said. 

“This will be real boon to the milk producers of 

Kutch as it will help extend the shelf life of milk 

and extend its availability through Amul’s na-

tion-wide distribution network,” Sodhi said, 

adding that since Amul launched camel milk 

products, rates of camel milk in Gujarat have 

doubled, leading to revival of the sector. 

GCMMF had entered into a MoU with the Kutch 

District Cooperative Milk Producers Union Lim-

ited or Sarhad Dairy, Sahjeevan Trust and the 

Kutch Unt Uccherak Maldhari Sangathan for 
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procurement, processing and marketing of 

camel milk in April 2018. Kutch milk union is 

currently collecting nearly 70,000 litres of camel 

milk every month. 

There are around 30,000 camels in Gujarat, 

mostly of Kutchi and Kharai breeds. The state is 

home to around 1,000 camel breeders mainly 

from Rabari, Fakirani Jat, Sama and Sodha com-

munities. 

 

 

FSSAI will conduct pan India survey to check Khoa quality 
OCT 24, 2020 

https://dairynews7x7.com/fssai-will-conduct-pan-india-survey-to-check-khoa-quality-during-festival-time/ 

 
he Food Safety and Standards Authority 

of India (FSSAI) has decided to conduct a 

pan-India Khoa quality survey after in-

dustry stakeholders raised concerns on adulter-

ation. 

Khoa, also known as mawa, is the main ingredi-

ent in an array of traditional Indian sweets such 

as barfis, milk cake and peda among others. 

“The Commissioner Food Safety of all 

States/UTs were requested to select Khoa man-

dis in their respective States/UTs especially in 

big cities from 12th to 16th October 2020 and 

encourage Khoa buyers to get their Khoa sam-

ple tested,” the food safety authority said on 

Thursday. 

The food safety authority said that so far it has 

received about 700 samples from 15 States and 

UTs as part of the pan-India survey conducted 

between October 12 and October16. It added 

that it is expects more samples from other 

States in the coming days. 

Dairy adulteration 

The regulator said that time and again com-

plaints have been made regarding manufactur-

ing and marketing of adulterated Khoa and re-

cently an industry body- Federation of Sweets 

and Namkeen Manufacturers also raised con-

cerns on the issue. 

The regulator, which expects to get the test re-

sults in a month, said that the final survey will 

help in identification of the key hot spots for 

adulteration of Khoa in different parts of the 

country and strengthen efforts at the States/UT 

levels in devising targeted enforcement drives 

in the coming months. 

Quality parameters 

A pilot survey was conducted by Department of 

Food Safety, Delhi under the guidance of FSSAI 

by placing Food Safety on Wheels (FSWs) at 

Mori Gate Khoa Mandi in Delhi between August 

31 and September 4. 

“During this survey, Khoa samples were tested 

by the FSW staff for 3 parameters — Titratable 

acidity, maximum added starch and added 

sugar in Khoa. A part of the Khoa samples were 
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also sent to the State Food Testing Laboratory 

for testing of other five parameters — Urea, De-

tergent, Neutraliser, Baudouin and B.R. reading. 

Considering that there was some failure (sub 

standard) in the samples collected at Delhi dur-

ing the pilot survey, it has been decided to con-

duct a pan-India Khoa Quality survey,” the 

statement added. 

 

 

Punjab Government launched special drive to check adulterated food 
October 23, 2020 04:22 PM 

https://www.punjabnewsexpress.com/health/news/punjab-government-launched-special-drive-to-check-adulter-

ated-food-123938 

HANDIGARH:On the directives of Health 

Minister Punjab Mr. Balbir Singh Sidhu, 

in view of festival season the Food and 

Drug Administration Department has launched 

the special drive to check the adulterated food 

items. 

The Minister said that during the regime of fes-

tival days, it is usual practice of the public to 

celebrate the festivals with sweets being a tra-

dition in our country for sharing love and affec-

tion. The public is already under the fear of 

COVID-19 pandemic, assessing the situation, 

the Government has decided that no adulter-

ated or spurious sweets containing Milk & Milk 

products would be sold into the market. The 

Food & Drugs Administration would ensure that 

the standard quality milk khoya & paneer and 

other sweets shall be made available to the 

public. 

Strict directions have been issued to the Food & 

Drugs Administration in this regard. He advised 

to the sweet vendors that they shall take ut-

most care in preparation / processing of sweets 

especially made from Khoya or Milk that no 

product shall be made from adulterated mate-

rial because the Government cannot afford to 

play havoc with lives of the people. He further 

advised the vendors to be cautious & directed 

the department to take strict action against the 

persons involved in adulteration. 

A special drive to check this menace has been 

launched with effect from today. 

 

 

India Opens Its First Ever Transgender-Run Dairy Farm 
23 Oct 2020 

https://www.breitbart.com/national-security/2020/10/23/india-opens-its-first-ever-transgender-run-dairy-farm/ 

euters reported the case of the state-

owned Transgenders’ Milk Producers’ 

Cooperative Society in the southern In-

dian state of Tamil Nadu, which opened its 

doors last month for 30 transgender people to 

live in safety with their own home and shared 

business venture. 

“I begged on the trains for five years,” one of 

the new farmers, named Bhoomika, told the 

agency by phone. “Life was difficult, everyone 

looked at us in a strange way … We are still 

treated the same outside the dairy farm but in-

side I am able to lead a normal life, a life of dig-

nity. I feel I belong.” 

“This business has given us dignity,” Bhoomika 

added. “We have been trusted with this work 

and we don’t want to break that. 

The brainchild of the idea to create the 1.5-acre 

farm is Sandeep Nanduri, who lobbied numer-

ous local authorities to fund the project that 

would provide the individuals with an income 

and safety from many of the threats they face in 

the inside world. 
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Although homosexuality is legal in India and the 

Supreme Court provided transgenders with 

“third people” recognition in 2014, life re-

mains challenging for the majority of people 

who belong to the country’s LGBT community. 

Many face harsh discrimination and are ostra-

cized by their families, often ending up turning 

to begging or prostitution to survive. 

Things are slowly improving. A growing number 

of companies are now willing to hire LGBT and 

transgender people and local governments have 

started providing grants to help them live a 

more equitable life. 

Naduri, the administrative head of Thoothukudi 

district, is one of the many more progressively-

minded officials making this change a reality. 

The farm is now selling some 180 liters of milk a 

day and has plans to expand in the near future. 

“They are doing well compared to other dairies 

as they work as a community … they are at-

tached emotionally and live together as a fam-

ily,” said Santha Kumar, the manager of Aavin’s 

procurement department. “The fat content is 

4.1%, better than the average fat content of 

3.9% fat that we get, which means the cattle is 

being fed well and the quality of milk is good.” 

 

 

Demand for UHT milk moves up as a new normal in consumer behaviour during Covid-19 
OCT 23, 2020 

https://dairynews7x7.com/demand-for-uht-milk-moves-up-as-a-new-normal-in-consumer-behaviour-during-covid-

19/ 

 
he Covid pandemic has boosted demand 

for ultra high temperature (UHT) 

treated milk as people try to reduce the 

number of visits to milk parlours by stocking 

milk with longer shelf life. While dairies that 

have been present in this segment experienced 

a jump in demand, Maharashtra-based Gokul 

dairy, with an annual turnover of Rs 2500 crore, 

has entered this segment to cater to the pan-

demic-induced demand. 

The big dairies that have been already selling 

UHT milk experienced increased demand during 

the lockdown. “The tetra pack milk category in 

the initial days of the lockdown had seen im-

mense demand due to panic buying among con-

sumers, and the demand stabilized in the later 

days,” said a Mother Dairy, spokesperson. 

Looking at this behavioural change of the con-

sumer, Kolhapur-based Gokul has decided to 

enter this category with launch of UHT treated 

milk with six months of shelf life. 

Buying behaviour of milk in Mumbai 

“The buying behavior in Mumbai is shifting to-

wards Tetra Pack milk due to its higher shelf life 

and ease of use. It gives the customer the op-

portunity to stock the product for monthly sup-

ply. This pattern has seen a huge jump during 

Covid and lockdown times, while following so-

cial distancing norms,” said Ravindra Apte, 

chairman, Kolhapur Zilla Sahakari Dudh Utpadak 

Sangh Ltd, which sells its milk under the Gokul 

brand. 

Dairies have already experienced a shift of con-

sumers from loose milk and smaller brands to 

packaged milk from the bigger brands. The pref-

erence for fresh milk is also because of its af-

fordability. RS Sodhi, chairman, Gujarat Cooper-

ative Milk Marketing Federation, the maker of 

Amul, noted this. 

5% of the milk sold is UHT 

“Of the 5.25 crore litre of packaged milk sold 

daily in the country, around 5% is UTH milk, 
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which has a shelf life of 3 to 6 months. The de-

mand is more in the traditionally milk deficit 

states. However during the pandemic, demand 

for UHT milk has increased by about 15%,” So-

dhi said. 

Gokul aims to gain 20 per cent market share in 

a couple of years of the current 5 lakh litres of 

overall Tetra Pack milk market size in Mumbai 

and plans to take its UHT milk to Delhi, Hima-

chal Pradesh, the north eastern states and Goa, 

where availability of fresh milk is restricted. It 

has plans to set up a separate facility at Mum-

bai that will also have a Tetra packaging facility. 

 

 

FSSAI initiates pan-India khoa quality survey 
October 22, 2020 

https://www.thehindubusinessline.com/economy/agri-business/fssai-initiates-pan-india-khoa-quality-survey/arti-

cle32920724.ece 

 
he Food Safety and Standards Authority 

of India (FSSAI) has decided to conduct a 

pan-India Khoa quality survey after in-

dustry stakeholders raised concerns on adulter-

ation. 

Khoa, also known as mawa, is the main ingredi-

ent in an array of traditional Indian sweets such 

as barfis, milk cake and peda among others. 

“The Commissioner Food Safety of all 

States/UTs were requested to select Khoa man-

dis in their respective States/UTs especially in 

big cities from 12th to 16th October 2020 and 

encourage Khoa buyers to get their Khoa sam-

ple tested,” the food safety authority said on 

Thursday. 

The food safety authority said that so far it has 

received about 700 samples from 15 States and 

UTs as part of the pan-India survey conducted 

between October 12 and October16. It added 

that it is expects more samples from other 

States in the coming days. 

Dairy adulteration 

The regulator said that time and again com-

plaints have been made regarding manufactur-

ing and marketing of adulterated Khoa and re-

cently an industry body- Federation of Sweets 

and Namkeen Manufacturers also raised con-

cerns on the issue. 

The regulator, which expects to get the test re-

sults in a month, said that the final survey will 

help in identification of the key hot spots for 

adulteration of Khoa in different parts of the 

country and strengthen efforts at the States/UT 

levels in devising targeted enforcement drives 

in the coming months. 

Quality parameters 

A pilot survey was conducted by Department of 

Food Safety, Delhi under the guidance of FSSAI 

by placing Food Safety on Wheels (FSWs) at 

Mori Gate Khoa Mandi in Delhi between August 

31 and September 4. 

“During this survey, Khoa samples were tested 

by the FSW staff for 3 parameters — Titratable 

acidity, maximum added starch and added 

sugar in Khoa. A part of the Khoa samples were 

also sent to the State Food Testing Laboratory 

for testing of other five parameters — Urea, De-

tergent, Neutraliser, Baudouin and B.R. reading. 

Considering that there was some failure (sub 

standard) in the samples collected at Delhi dur-

ing the pilot survey, it has been decided to con-

duct a pan-India Khoa Quality survey,” the 

statement added. 
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Amul launches Seltzer a healthy beverage with dairy and fruits 
OCT 22, 2020 

https://dairynews7x7.com/amul-launches-seltzer-a-healthy-beverage-with-dairy-and-fruits/ 

 
he company’s CMO Jayen Mehta talks 

about the new beverage, a daring car-

bonated cocktail of dairy products and 

fruit juice. 

When life gives you lemons, (you) make lemon-

ade. Simple theory. But if the lemons come in 

contact with milk by accident, then it will cause 

an uproar in most Indian households, simply be-

cause “doodh phat jayega”. Citrus fruits and 

milk just don’t mix. 

Amul, however, doesn’t think so. Its latest offer-

ing ‘Tru Seltzer’ is India’s first carbonated dairy 

drink made up of milk solids, fruit juice and fizz. 

But, Seltzer isn’t a new concoction. It dates back 

to the 1700s when medicine wasn’t advanced 

enough, naturally carbonated water found in 

springs was considered a cure-all. A spa in Ger-

many bottled the water in clay jugs and sent it 

to various countries, the name seltzer in English 

stuck. 

After hard riding sessions, cyclists would opt for 

milk seltzer… while milk has a lot of vitamins 

and electrolytes, and athletes needed to replen-

ish lost electrolytes. But on its own, it was a lit-

tle too thick. 

Amul’s Fruit range of products 

Seltzer is an extension of Amul’s Tru range of 

fruit juices that hit the Indian market in Febru-

ary 2019. It marked the Gujarat-based leading 

diary cooperative’s entry into the country’s fruit 

juice market, which is worth around Rs 1,100 

crore. 

Available in four flavours – apple, litchi, mango 

and orange, you can buy the fruit juices in ei-

ther a PET bottle or a tetra pack for Rs 10 (180 

ml). As per Amul, Tru’s market share in the fruit 

juice market in the first quarter of its launch 

stood at 10 per cent. 

Amul Tru Seltzer, however, is available in just 

two flavours, as of now – lemon and orange, 

and is priced at Rs 15 for a 200 ml PET bottle (a 

can version will be available soon). There are 

three more flavours in the pipeline – jeera, ap-

ple and cola. 

With Tru Seltzer, Amul makes its foray into the 

carbonated beverages category. But, this cate-

gory is facing a tough time, as more and more 

consumers look for healthier alternatives (less 

sugar and additives) in the wake of the COVID 

pandemic. 

Jayen Mehta Speaks 

Jayen Mehta, senior general manager, planning 

and marketing, GCMMF (Amul), tells afaqs! that 

they’ve made a carbonated drink that’s health-

ier and tastier. 

He illustrated this point with Tru Seltzer’s up-

coming cola flavour that “… will be without 

phosphoric acid and caffeine. You will get the 

taste of a good cola, but with real fruit juice, the 

goodness of milk solids and reduced amounts of 

sugar.” 

A press note from Amul reiterated this point 

when it revealed that the lemon Seltzer con-

tains five per cent real lime juice, no artificial 

colour and flavour, and just nine per cent added 

sugar. As compared to this, a leading (lemon) 

competitor has 12 per cent added sugar. 

In the carbonated soft drinks market, Tru Selt-

zer will take on established giants, such as Pep-

siCo and Coca-Cola. Mehta says that while this 

is one part of the positioning, the other aim was 

to bring out the taste and goodness of the prod-

uct and make it more appealing to the masses. 
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On Tru Seltzer’s price (Rs 15 for 200 ml PET bot-

tle), and considering that many brands are veer-

ing away from this price point, Mehta says, 

“Amul is value for money. So, we’ve tried to put 

together the best quality at an affordable 

price.” 

Virtual launch conference 

Amul has launched its newest offering first in 

Gujarat. Mehta tells us that there was a “virtual 

launch conference with all our distributors 

(more than 350).” A teaser was released in 

more than 30 websites across major cities of 

Gujarat a week before Tru Seltzer’s launch. 

Amul says it has created an attractive communi-

cation and point of sale promotion strategy for 

Tru Seltzer. The advertising campaign, highlight-

ing the product’s proposition ‘Dairy, Fruity, 

Fizzy’, will also be aired on TV and social media. 

The company has also rolled out an OOH cam-

paign aimed to pique consumers’ interest in Gu-

jarat. 

On the neon LED lights, Mehta says that they’d 

“put up 20-30 signs at various Amul parlours 

and other locations…” 

On the launch of Tru Seltzer in the rest of India, 

Mehta says, “These products are more intensive 

in distribution, so a state-wise launch is better.” 

And, did COVID have an impact on the launch of 

Tru Seltzer? Says Mehta, “COVID, or no COVID, 

this was in the pipeline. In the last seven 

months, this will be our 40th launch… our inno-

vation pipeline is on all the time.” 

 

 

Prabhat Dairy share price up 13% 
OCT 22, 2020 

https://dairynews7x7.com/prabhat-dairy-share-price-up-13/ 

 
rabhat Dairy’s share price surged 13 per-

cent in the morning session on October 

21, a day after the market regulator SEBI 

pulled up the company for not cooperating with 

the forensic auditor and asked it to deposit Rs 

1,292 crore in a nationalised bank within seven 

days till the conclusion of the audit. 

The stock has gained over 13 percent in the last 

three days and was trading at Rs 55.30, up Rs 

6.65, or 13.67 percent. It has touched an intra-

day high of Rs 58.35 and an intraday low of Rs 

51.40. 

The Securities and Exchange Board of India in 

July appointed Grant Thornton Bharat LLP as 

the forensic auditor to ascertain facts about the 

firm’s statements for the financial years ending 

March 31, 2019 and March 31, 2020. 

The stock witnessed a spike in volume by more 

than 2.29 times and was trading with volumes 

of 28,960 shares, compared to its five-day aver-

age of 9,929 shares, an increase of 191.66 per-

cent. 

Board Approval 

In January 2019, Prabhat Dairy informed 

bourses that its board has approved the sale of 

the firm’s shareholding in its wholly-owned 

step-down subsidiary Sunfresh Agro Industries 

Pvt Ltd to Tirumala Milk Products Pvt Ltd for 

nearly Rs 1,227 crore. It also approved the sale 

and transfer of its dairy product business for 

about Rs 473 crore. 

The transactions, as per the firm’s regulatory fil-

ings, were completed in April 2019. In Septem-
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ber 2019, the firm said certain promoters in-

tended to acquire a 49.9 percent stake held by 

the public shareholders and consequently vol-

untarily delist the company’s shares from the 

exchanges. 

According to Moneycontrol SWOT Analysis 

powered by Trendlyne, the company has a de-

creasing promoter pledge with book value per 

share improving for the last two years. 

However, Moneycontrol technical rating is very 

bearish with moving averages and technical in-

dicators being bearish. 

 

 

Nestle Registers Single-Digit Growth In Indian Market For 2nd Quarter 
OCT 22, 2020 

https://dairynews7x7.com/nestle-registers-single-digit-growth-in-indian-market-for-july-september-quarter/ 

 
wiss food and drink company Nestle has 

reported a ‘mid-single-digit growth’ in 

the Indian market in the July-September 

quarter, helped by its popular brands Maggi, 

Nescafe and KitKat. Overall, the South Asian 

market has”continued to perform well”, Nestle 

said on Wednesday in its post earning state-

ment. “India posted strong mid-single-digit 

growth, with good momentum in Maggi, Nes-

cafe and KitKat . 

Nestle said in the Q3 sales report for 2020. The 

Indian market was ranked at number 13 in 

terms of contribution to Nestle’s global revenue 

in 2019. Nestle’s South-East Asia market also 

maintained mid-single-digit growth. “Sales in 

the Philippines grew at a double-digit rate, with 

elevated consumer demand for Bear Brand, 

Milo and Maggi. Indonesia delivered high sin-

gle-digit growth, led by Bear Brand, Dancow and 

Milo,” it said. Sub-Saharan Africa grew at a dou-

ble-digit rate, with strong growth across most of 

the markets. 

Growth in Other countries 

“Growth in Japan, South Korea and Oceania was 

slightly positive. Oceania reported strong 

growth across most product categories, particu-

larly in coffee and confectionery. Japan saw a 

decline in sales, with some improvement in the 

third quarter. KitKat sales declined in Japan, im-

pacted by a reduction of inbound tourists,” it 

said. Nestle has reported sales of 61,912 million 

CHF (Swiss Franc) for the nine months. 

“Organic growth reached 3.5%, with RIG of 

3.3%. Pricing contributed 0.2%. Organic growth 

improved to 4.9% in the third quarter,” the 

company said. It has also raised its guidance for 

2020 organic sales growth. 

“We expect full-year organic sales growth 

around 3% The underlying trading operating 

profit margin is expected to improve. Underly-

ing earnings per share in constant currency and 

capital efficiency are expected to increase,” the 

company said. Nestle India Ltd. is scheduled to 

announce its result for the July-September 

quarter on Oct. 23, 2020. 
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Milma to launch ‘Rich’ milk, blueberry ice cream 
OCTOBER 22, 2020 00:46 IST 

https://www.thehindu.com/news/cities/Thiruvananthapuram/milma-to-launch-rich-milk-blueberry-ice-cream/ar-

ticle32912644.ece 

he Milma Thiruvananthapuram regional 

union is bringing out a number of new 

products, including high-fat milk priced 

at ₹25 per 500 ml and blueberry ice cream. 

Minister for Animal Husbandry and Dairy Devel-

opment K. Raju will launch the new homoge-

nised, standardised milk christened Milma Rich 

at 4 p.m. here on Thursday. 

The new milk comes in green sachet. It contains 

4.5% fat and 8.5% non-fat solids. 

Ideal for desserts 

It is ideal for making sweets and payasam, ac-

cording to officials of the Thiruvananthapuram 

Regional Cooperative Milk Producers’ Union 

Ltd. (TRCMPU). 

Milma decided to bring out the high-fat milk 

bowing to demand from a section of consum-

ers, including the capital’s north Indian commu-

nity and tea shops. 

With its introduction, the TRCMPU will have 

three types of milk — the yellow sachet double 

toned milk (1.5% fat), the blue sachet toned 

milk (3% fat), and the new green sachet (4.5%) 

milk. 

Milma Drops 

Leader of the Opposition Ramesh Chennithala 

will launch other TRCMPU products such as co-

conut cookies and Milma Drops biscuits. 

M. Vijayakumar, Chairman, Kerala Tourism De-

velopment Corporation, will launch the Milma 

blueberry ice cream. 

Milma chairman P.A. Balan will deliver the key-

note address at the function. 

 

 

Amul forays into camel milk ice-cream, milk powder 
Oct 22, 2020 

https://timesofindia.indiatimes.com/city/vadodara/amul-forays-into-camel-milk-ice-cream-milk-powder/arti-

cleshow/78794655.cms 

ADODARA: The humped ship of the de-

sert will now help you remain cool in 

scorching heat. After introducing fresh 

and long-life camel milk apart from chocolates, 

home-grown dairy giant –Amul– has forayed 

further into value-added products with the 

launch of camel milk ice-cream and milk pow-

der. 

A first even for India’s dairy major, camel milk 

has remained in the news since last two years. 

In September 2018 Prime Minister Narendra 

Modi had hailed its virtue. Addressing a gather-

ing at Amul Dairy’s chocolate plant at Mogar in 

Anand district, Modi had narrated how he was 

ridiculed for describing camel milk as nutritious 

once. 

It was during his stint as chief minister of Guja-

rat that he had tried promoting camel milk for 

its nutritive value and was “scoffed at” by peo-

ple around him, he had revealed. 

“Amul camel milk powder will enable lakhs of 

individuals to try the goodness of camel milk 

across the country for the first time,” said R S 

Sodhi, managing director of the Gujarat Co-op-

erative Milk Marketing Federation (GCMMF) 

that markets brand Amul. 

“The milk powder made from natural camel 

milk procured from camel herders in Kutch will 

have shelf life of eight months,” he said. 

“This will be real boon to the milk producers of 

Kutch as it will help extend the shelf life of milk 
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and extend its availability through Amul’s na-

tion-wide distribution network,” Sodhi said, 

adding that since Amul launched camel milk 

products, rates of camel milk in Gujarat have 

doubled, leading to revival of the sector. 

GCMMF had entered into a MoU with the Kutch 

District Cooperative Milk Producers Union Lim-

ited or Sarhad Dairy, Sahjeevan Trust and the 

Kutch Unt Uccherak Maldhari Sangathan for 

procurement, processing and marketing of 

camel milk in April 2018. Kutch milk union is 

currently collecting nearly 70,000 litres of camel 

milk every month. 

There are around 30,000 camels in Gujarat, 

mostly of Kutchi and Kharai breeds. The state is 

home to around 1,000 camel breeders mainly 

from Rabari, Fakirani Jat, Sama and Sodha com-

munities. 
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arket today started on a positive 

note with the Sensex trading 378.10 

points higher and the Nifty going up 

106.40 points at 9.35 am. It is expected to per-

form well in view of the ongoing festival season. 

Those who want to buy stocks on Wednesday 

should look for these companies before making 

an investment. 

Motherson Sumi: The company is set to acquire 

Bombardier’s electrical wiring interconnection 

business in Mexico. The transaction is valued at 

around 10 million dollars and it is expected to 

complete in the fourth quarter of FY21. 

Indian Oil Corporation: It has caught attention 

after starting four hydrogen-CNG plants in 

Delhi. These plants have a capacity of four 

tones per day. Indian Oil Corporation will be ex-

perimenting on Delhi’s buses to check the out-

put of the new fuel. The company has also 

raised Rs 2,000 crore through Non-Convertible 

Debentures. 

Larsen & Toubro Infotech: The board of the 

company has given its nod for the merger of 

Syncordis Software Services and Ruletronics 

Systems with the company. 

Equitas Small Finance Bank: Its initial public of-

fering opened for subscription on Tuesday. Its 

overall subscription stood at 0.39 times on the 

first day. The bank has fixed a price band of Rs 

32 -33 per share for the IPO. 

Prabhat Dairy: It received a setback on Tuesday 

with the Securities and Exchange Board of India 

directing it to pay Rs 1,292 crore to an escrow 

account in Lactalis deal. The regulator also 

pulled up Prabhat Dairy for not cooperating 

with the forensic auditor appointed by it. 

Hindustan Zinc: It has announced an interim 

dividend of Rs 21.3 per share which amounts to 

9,000 crore. 

Cipla: It has come up with generic Nintedanib 

capsules which will be used in the treatment of 

rare lung diseases. 

These companies will declare their quarterly or 

half-yearly results: Bajaj Finance, Chennai Pe-

troleum Corporation, Colgate Palmolive, DB 

Corp, GMM Pfaudler, Harita Seat Sharing, Indo 

Thai Securities, Indo Count Industries, JK Tyre, 

KPIT Technologies, Newgen Software Tech, 

Rane (Madras), Rajratan Global Wire, Sagar Ce-

ments, Sasken Technologies, Shanthi Gears, SE 

Power, Syngene International, Tejas Network, 

UltraTech Cement, VST Industries, Arihant Su-

perinfrastructures, Agro Tech Foods and Bajaj 

Finserv. 
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apital market regulator SEBI or Securi-

ties and Exchange Board of India on 

Tuesday ordered the Maharashtra-

based milk and dairy products company Prabhat 

Dairy to deposit ₹ 1,292.46 crore to an escrow 

account in a nationalized bank within seven 

working days. The regulator was probing 

whether Prabhat Dairy deliberately depressed 

its book value during its delisting process. Or-

dering the company's audit committee to di-

rectly monitor the process of setting up the es-

crow account, SEBI asked the panel to produce 

a compliance report by October 30. 

In Tuesday's order, SEBI said Prabhat Dairy's 

promoters and managing director repeatedly 

failed to cooperate with the forensic auditor. It 

also said that the promoters provided only 

three documents against the 27 it had sought. 

However, on the basis of a preliminary assess-

ment, the forensic auditor said it was not able 

to directly ascertain the sale proceeds 

of ₹ 1,316.79 crore. 

"Unless the forensic audit is conducted, Sebi 

will not be in a position to determine whether 

or not the company has indulged in mis-state-

ment of accounts, diversion of funds to its sub-

sidiaries/associates, etc. which money belongs 

to its shareholders," Sebi said. 

SEBI had earlier asked stock exchanges BSE and 

NSE to conduct a preliminary examination. In 

2019, the bourses refused to approve a volun-

tary delisting, and recommended a forensic au-

dit saying that the case warranted detailed scru-

tiny. 

The regulator had also received complaints 

from minority investors of the company alleging 

delays in delisting and manipulation of books of 

accounts. 

Prabhat Dairy entered into a definitive sale 

agreement with Tirumala Milk Products, a unit 

of Lactalis of France, in January 2019. The deal 

involved the sale of its dairy business and its 

subsidiary, Sunfresh Agro, for ₹ 1,700 crore. 

An amount of ₹ 1,316.79 crore was received in 

financial year 2019-20 after certain adjust-

ments. 

In July this year, SEBI appointed Grant Thornton 

Bharat to conduct a forensic audit to ascertain 

the company's financials for financial years 

2018-19 and 2019-20. 
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 woman from Mumbai tweeted to 

Prime Minister Narendra Modi in the 

middle of the lockdown on April 4, re-

questing him to arrange camel milk for her 3.5-

year-old son living with autism and severe food 

allergies. “He survives on camel milk and a lim-

ited quantity of pulses. When the lockdown 

started, I didn’t have enough camel milk to last 

this long. Help me get camel milk or its powder 

from Sadri (Rajasthan),” she wrote. 

IPS officer Arun Bothra saw the tweet and 

reached out to railways officials. An unsched-

uled stop was arranged for a parcel train at 

Falna station in Pali district of Rajasthan from 

where 20 litres of frozen camel milk and 20 kg 

milk powder were picked up. The parcel finally 

reached the family on April 10, earning praise 
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for Bothra and the Indian Railways from 

netizens. 

The incident also brought significant publicity 

for camel milk. “Many parents of children with 

autism and food allergies approached us,” said 

Hanwant Singh of Camel Charisma, a dairy of 

camel rearers in Rajasthan, which provided milk 

to the Mumbai family. “We were able to send 

the milk as far as Kolkata and Odisha with the 

help of a special programme of the Indian Rail-

ways, running during the initial phase of the 

lockdown when no other transport facility was 

available. The sale almost doubled during those 

days.” 

Other sellers also saw a rise in orders and en-

quiries. “Covid-19 has put greater focus on im-

munity boosters and we are seeing more inter-

est in our products,” said Shrey Kumar, co-

founder at Aadvik Foods, a startup selling camel 

milk products since 2016. 

The benefits of camel milk have always been 

known to their rearers. They survive on it when 

out grazing their caravans for days. Several 

studies on camel milk have found its positive 

impact on autism, diabetes, liver disease, jaun-

dice and even cancer. The milk is high in vitamin 

C, many minerals and immunoglobulins, which 

boost the immune system. 

“We have several diabetics and cancer patients 

as our regular customers, besides around 520 

families of children with autism,” said Singh. 

A 2016 review of 24 studies on human and ani-

mal trials found that consumption of camel milk 

helped in cases of diabetes, cancer, colitis, Sal-

monella infections, heavy metal and alcohol-in-

duced toxicity, and autism. However, the review 

points out that the current evidence is limited 

and more, better-designed studies need to be 

done. 

Dr. Pritpal Singh of Baba Farid Centre for Special 

Children in Faridkot, Punjab, has 25 child pa-

tients taking camel milk. “It is a good alternative 

for autistic children who can’t digest cow or 

buffalo milk. Camel milk improves their gut 

flora, which helps with attention span and social 

behaviour,” he said while cautioning that we 

should refrain from branding camel milk as a 

cure. “Many companies market camel milk as 

the ultimate solution to autism, but that’s far 

from the truth. It’s just a tool to manage autism, 

not a cure.” 

Milk business to sustain camel populations 

The business of camel milk is crucial for the sur-

vival of Indian camels, which has fallen out of 

favour over the years as a draught animal. Ear-

lier, camels were used for transportation, farm-

ing and border patrolling by the Border Security 

Force (BSF). Two-wheelers, tractors and all-ter-

rain vehicles have now edged them out. There 

is little use for these humped beauties now, ex-

cept in ferrying tourists in desert safaris. Ac-

cording to the 20th Livestock Census released in 

2019, the camel population declined by 37.5 

percent to 2.5 lakh from the 4 lakh registered in 

the previous census published in 2012. 

The National Bureau of Animal Genetic Re-

sources has registered nine breeds of camel, of 

which five (Bikaneri, Jaisalmeri, Jalori, Marwari 

and Mewari) originated in Rajasthan, while two 

(Kutchi and Kharai) have Gujarat as their home 

tract, one (Malvi) belongs to Madhya Pradesh 

and Mewati breed is distributed in areas of both 

Rajasthan and Haryana. A small population of 

the double-humped camel also exists in the Nu-

bra valley of the Ladakh region. Kharai is a 

breed specific to coastal areas of the Kutch re-

gion in Gujarat and is famous for its ability 

to swim. 

Rajasthan, which holds the maximum share of 

camel population in the country, declared it the 

state animal in 2014 and banned its sale or 

movement outside the state due to concerns 

that it was being slaughtered for meat. This fur-

ther dented the market. Famous camel fairs at 

Pushkar and other places declined in scale and 

the selling price crashed. “Before the law came 

into effect, a male camel used to sell for Rs 

10,000 to Rs 50,000. Now it fetches only up to 
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Rs 1,500,” said Hanwant Singh. “There is an un-

precedented rise in the number of stray camels 

in Rajasthan.” 

Hence, milk of the female camel remains the 

only hope for sustaining the present population, 

even though it goes against the traditional 

norms of the rearers. The Raika community, the 

traditional camel keepers of Rajasthan, trace 

their origin to Lord Shiva. They believe he cre-

ated them to take care of the camel, a beloved 

animal of his wife, Parvati. The camel milk was 

never to be sold. It could only be given for free 

to whosoever needs it. Same is the case with 

Maldharis of Gujarat, who consider camel rear-

ing a mandate from God and its milk a gift. 

“At the root of this belief is the need to priori-

tise the nutritional requirements of the family. 

Sale of milk was also not required earlier be-

cause the trade of male camels sustained the 

rearers,” said Ramesh Bhatti of Sahjeevan Trust, 

a non-profit organisation working towards 

camel conservation in Gujarat. “It was difficult 

to convince them to start selling milk. Some 

families still keep a few camels reserved for the 

deity and their milk is not sold.” 

Camel milk was not classified as an edible sub-

stance until December 2016, when the Food 

Safety and Standard Authority of India 

(FSSAI) came out with standards for camel milk 

to be sold commercially. The decision came af-

ter a sustained campaign by NGOs and camel 

breeders’ groups and subsequent support of 

Gujarat government for the same. 

Today, small dairies are operating from Jaipur, 

Jaisalmer, and Pali in Rajasthan. Milk is supplied 

to local and inter-state customers in metro cit-

ies, but there is no organised market. In Guja-

rat’s Kutch region, the scale is bigger due to 

dedicated milk plants and the Gujarat Coopera-

tive Milk Marketing Federation (GCMMF). 

Products like chocolate, ghee, cheese, skin 

creams and soaps are also being made from 

camel milk. 

Boost to the local economy 

Kama Rabari (25) manages a herd of 50 Kutchi 

camels with his brother at Sanosara village in 

Kutch district of Gujarat. Of these, 20 are milch 

camels. Till some time back, Kama worked at a 

power plant around 70 km away from home on 

a salary of Rs 10,000 monthly. 

“Today, I make Rs 1,000-2,000 per day staying 

at home by selling milk,” he said. “When I heard 

that companies are buying camel milk, I did not 

feel like continuing in the job (at the power 

plant). There is dignity in this work.” 

Camel milk sells at a premium of Rs. 50 per litre 

in Kutch as compared to Rs. 38-40 for buffalo 

milk. The increased income has led to reverse 

migration in several villages of Kutch and the 

rearers are also increasing their stocks. 

“When we held meetings initially to motivate 

camel owners, only old or middle-aged men 

used to attend. As the money started flowing, 

their sons took over,” said Mahendra Bhanani, 

co-ordinator of the camel programme with 

Sahjeevan. “The young men who had moved to 

cities for small jobs have come back and bought 

motorcycles to transport milk to the collection 

points every day. The going rate of a milch 

camel has gone up from Rs. 8,000-10,000 a few 

years back to Rs. 30,000 now.” 

In 2016, Aadvik Foods started collecting camel 

milk from Kutch and now has a chilling and pas-

teurisation plant in the region, which processes 

around 20,000 litres of milk every month. In 

2015, the Gujarat government announced a 

grant of Rs. 3.5 crore for Sarhad Dairy, a mem-

ber of the Gujarat Cooperative Milk Marketing 

Federation (GCMMF), to set up a chilling plant 

for camel milk. The plant, collecting 2,000 litres 

of camel milk daily, sells processed milk and 

milk products under GCMMF’s brand, Amul. 

“Around 150-200 families are engaged in selling 

of camel milk in Kutch,” says Bhatti. “Camel 

keepers in neighbouring districts are now de-

manding that milk chillers be set-up in their ar-

eas as well.” 

Gaps in infrastructure 

https://icar.gov.in/node/4644


Low awareness about camel milk’s benefits, 

lack of infrastructure (especially bulk milk cool-

ers in remote areas) and shrinking pastures for 

grazing are the limitations that need to be ad-

dressed for this dairy segment to flourish. 

Chilling tanks and pasteurisers are essential for 

collection, processing and marketing on a large 

scale. Gujarat government’s support to Sarhad 

Dairy was crucial in setting up its plant in Kutch 

that improved the local economy. Rajasthan is 

yet to see such an initiative, even 

though news about a policy initiative in this di-

rection keeps making rounds. 

“There have been proposals in past and even 

though the government is aware of the need to 

market camel milk, nothing concrete has come 

up yet,” said Anshul Ojha of the non-profit Ur-

mul Trust, which has been working with camel 

rearers in western Rajasthan and recently set 

up a 1,000 litre chilling plant at Pokhran in 

Jaisalmer district. “Marketing and distribution 

are other challenges. We wish to collaborate 

with like-minded people in cities to promote 

camel milk consumption.” 

While Camel Charisma has been sending frozen 

milk through buses and trains to customers, 

Sarhad Dairy was initially selling frozen milk 

with a shelf life of five days only in the cities of 

Gujarat. “Now, with ultra-high temperature 

technology, we are able to increase the milk’s 

shelf life to 180 days,” said Nilesh Jalamkar, 

plant manager of Sarhad Dairy at Bhuj. “It can 

be easily stored and distributed to other parts 

of India.” 

Aadvik Foods, on the other hand, is banking on 

milk powder. “It is logistically easier to store 

and transport with minimal impact on quality. 

We have also exported to the United States and 

the Middle East,” said Kumar. 

The high cost of camel milk also means that it is 

restricted mostly to a niche clientele who can’t 

do without it, like families of children living with 

autism and food allergies. Amul’s 200 ml PET 

bottle comes for Rs. 25 while Camel Charisma 

sells frozen camel milk for Rs. 250-300 per litre 

and Aadvik’s freeze-dried milk powder costs Rs. 

3,325 per 500 gm. 

“There is very less quantum of camel milk avail-

able for the market. Collection from remote ar-

eas, cold chain storage, processing and distribu-

tion make it a costly affair as compared to cow 

milk, which can be collected and sold locally,” 

said Jalamkar. “If there is an increase in busi-

ness, the cost of operations may also come 

down.” 

Restricted demand is also why the milk plants 

had to stop collection intermittently in the past 

after reaching their saturation levels. “There 

have been times when the collection would 

stop for a week because they can’t store as 

much milk,” said Kama. “Thankfully, Sarhad 

dairy has been collecting without any break for 

the last six months to make milk powder. This 

helped us make money even during the lock-

down.” 

The domestic market of Rajasthan and Gujarat 

can be tapped to overcome the challenges of 

collection and distribution. “Rajasthan has a big 

market for sweets which can be explored for 

the use of camel milk. These might turn out to 

be a good alternative for people with diabetes 

and those seeking low-fat varieties,” said Ojha. 

Shrinking pastures 

The camel is a free-ranging animal, walking 8-10 

km in a day, munching on leaves of trees in for-

ests, pastures, or fallow farms. 

Encroachments and development projects are 

shrinking common pasture lands, while farms 

are increasingly fenced and are more inten-

sively cropped than earlier due to the expansion 

of irrigation facilities. 

“Till 20 years back, farms used to be fallow for 

eight months and there was no fencing. Herders 

and farmers used to have a symbiotic relation-

ship, which has now broken because chemical 

fertilisers have replaced animal manure,” said 

Hanwant Singh. “Solar and wind energy parks 

have come up on pasture lands while notified 
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forest areas are increasingly becoming out of 

reach of herders.” 

Raikas would get grazing permits to enter the 

Kumbhalgarh Wildlife Sanctuary in Rajsamand 

district of Rajasthan. Forest officials banned the 

practice in 2004, citing a letter from Supreme 

Court’s central empowered committee that rec-

ommended a check on commercial activities 

and grazing. “Even though the Forest Rights Act 

was enacted in 2006 and hence overrules all 

previous orders, the forest department contin-

ues to uphold the 2004 letter,” said Singh. 

“Now, herders from around 80 villages are pre-

paring to approach the Supreme Court for set-

tlement of their grazing rights.” 

In Gujarat, the Kharai camel, a breed specific to 

coastal areas of Kutch, has been largely im-

pacted by industrial projects in the region. Kha-

rai camels are dependent on mangroves for 

food, but many ports and factories have either 

damaged mangroves or blocked access to them, 

thus impacting the population of camels in the 

region. “Tundavandh, a coastal village, for ex-

ample, has lost 80 percent of its camels in the 

space of 15 years due to restrictions on access-

ing the mangroves,” said Bhatti. 

The issue was raised at the National Green Tri-

bunal, which ordered the authorities to remove 

obstructions and ensure free flow of estuarine 

water in the creeks. 

Even as things are starting to look up, it’s still a 

long haul for camels and their bearers. 
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he seven-day visit of dairy sector ex-

perts from Amul Cooperative Society in 

Gujarat, from October 12 to 18, has gal-

vanized the hopes of the dairy farmers of Chit-

toor, Kadapa and Anantapur districts. 

As part of the tie-up between the AP Dairy De-

velopment Cooperative Federation Limited and 

the Amul Dairy, the team had visited a number 

villages in the three districts, besides interacting 

with dairy farmers and studying the patterns of 

production and marketing. 

Deputy Director (APDDCFL) G.K. Srinivasa 

told The Hindu that after bifurcation of A.P., the 

State had lost the access to better marketing fa-

cilities. Over a period of five years, though the 

milk production remained healthy, its marketing 

continued to cause a worry. “This has clearly 

rendered a big chunk of the dairy industry unor-

ganized, giving scope to agent system. The tie-

up with Amul is expected to boost dairy farm-

ers’ economy by providing them remunerative 

prices, besides showing them a way to avail 

government support such as loans and other lo-

gistics such as guidelines to feed and veterinary 

care for the animals,” he said. 

Forming societies 

Chittoor district, with its daily milk production 

of 35-40 lakh litres, tops in the State. While 60% 

of the production is supplied to the private dair-

ies through agents, the remaining stocks are 

disposed of through local sales and vending. 

The prime idea of the Amul experts’ visit is to 

form the societies at the village and mandal lev-

els to benefit the dairy farmers and to check ex-

ploitation. Though this visit was only a prelimi-

nary exercise, more and more modalities would 

be chalked out in near future. 

The farmers had brought to the notice of the 

Amul team that in the absence of cooperative 

societies in Chittoor district, they were forced 

to approach the agents for immediate pay-

ments. They observed that they were clueless 
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as to which dairy they would be supplying their 

milk to. Since the closure of Chittoor dairy in 

2002, followed by Madanapalle dairy later, the 

farmers were forced to utterly depend on the 

private dairies. 

A senior member of the Amul dairy team said 

that during their interaction the farmers, they 

were informed that a farmer is getting ₹22-25 

per litre depending on the fat and SNF grades. 

In some cases, some farmers had to sell milk at 

still cheaper rates due to low grades. “The tie-

up will work in the direction of encouraging the 

dairy farmers to form into societies and develop 

their economy by following certain guidelines 

which are now in force among farmers of Amul 

dairies elsewhere. We have also studied the 

possibility of providing incentives to the farmers 

as had been promised by the State govern-

ment,” he said. 
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n the fertile river valley along the border of 

modern-day India and Pakistan, the Indus 

Valley Civilization built some of the largest 

cities in the ancient world. Feeding such a large 

population would have been a significant chal-

lenge. But new research from the University of 

Toronto’s Kalyan Sekhar Chakraborty reveals 

one of the ways the civilization was able to sus-

tain so many people: dairy production.  

A post-doctoral researcher at U of T Missis-

sauga, Chakraborty found that dairy was being 

produced as far back as 2500 BCE. It is the earli-

est known dairy production in India and could 

have helped produce the type of food surplus 

needed for trade. 

Chakraborty used molecular analysis techniques 

to study residues from ancient pottery and 

demonstrated that dairy fats were not only pre-

sent, but relatively common. He studied 59 

shards of pottery from Kotada Bhadli, a small 

site in the present-day Indian state of Gujarat. 

Twenty-two of them showed evidence of dairy 

lipids. It is the earliest known dairy production 

in India, and dates to the height of the Indus 

Valley Civilization. 

“We found that dairy was an integral part of 

their diet at a site that dates to about 2500 

BCE,” says Chakraborty, who is conducting his 

post-doctoral research with Heather Miller, an 

associate professor of anthropology at U of T 

Mississauga. 

“This would have allowed the accumulation of a 

surplus of animal protein, without affecting the 

number of animals in your herd. The question 

becomes the role of dairy. Why is it so im-

portant in this ancient settlement? It is some-

thing that could be exchanged between settle-

ments and regions. It is an opportunity for dif-

ferent economic specializations to develop.” 
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Chakraborty worked with Professor Greg Slater 

of McMaster University to determine that dairy 

was being produced. Pottery is porous and ab-

sorbs some of the food cooked inside it. 

Chakraborty looked for lipids because they 

don’t dissolve in water. Centuries later, it’s still 

possible to identify which types of fat are pre-

sent using a technique called stable isotope 

analysis. 

Using an organic solvent to dissolve the resi-

dues, Chakraborty and Slater were able to iden-

tify which lipids were present. They analyzed 

palmitic and stearic acids – both abundant at ar-

chaeological sites. Depending on the carbon iso-

topes present, it’s possible to determine if the 

lipids in the residue came from plants, fish or 

ruminant animals. 

They were also able to determine which type of 

ruminant animals were being used for dairy 

production. Cows and water buffalo ate a diet 

that consisted primarily of millet, while sheep 

and goats grazed on nearby grasses. These 

plants have different photosynthetic processes 

that produce different acids. From their analy-

sis, the researchers were able to determine that 

the dairy residues came from animals that had 

eaten millet. 

Chakraborty credits Slater with helping him nav-

igate the chemistry needed to prove that dairy 

production was occurring. The archaeological 

record suggested it, but it was impossible to be 

sure. 

“Archaeological remains have their limita-

tions,” Chakraborty says. “You can identify cer-

tain things. If animals were used for meat, there 

will be cut marks on their bones, but uses like 

dairy are generally invisible.” 

The research received support from the Indian 

Council of Historical Researches, Nehru Trust 

for the Indian Collection at the Victoria and Al-

bert Museum, and the department of organic 

chemistry, Tata Institute of Fundamental Re-

search, among others.  

 

SEBI Directs Prabhat Dairy To Deposit Rs1,292 Crore in Escrow Account by 30th October 
20 October 2020 

https://www.moneylife.in/article/sebi-directs-prabhat-dairy-to-deposit-rs1292-crore-in-escrow-account-by-30th-

october/61875.html 

 
arket regulator SEBI (Securities and 

Exchange Board of India) has issued 

an interim order directing Prabhat 

Dairy to deposit Rs1,292.46 crore to an interest 

bearing special escrow account in a nationalised 

bank. The funds need to be credited into the es-

crow account [“Escrow Account in Compliance 

with SEBI Order dated 20 October 2020 – A/c (in 

the name of the Company)”] within seven work-

ing days of the receipt of the SEBI order. The au-

dit Committee of Prabhat Dairy has been asked 

to directly monitor the process of creation and 

funding of this special escrow account and fur-

nish a compliance report to SEBI by 30 October 

2020. 

The SEBI action is a good interim step to ensure 

that rogue promoters do not mismanage funds 

even further. Moneylife wrote yesterday 

about how investors in Prabhat Dairy are being 

shortchanged by the promoters.   

SEBI’s order says, “… the conduct of the Com-

pany and its Promoters/Directors does not in-

spire confidence in investors and exhibits bla-

tant unwillingness to be transparent about the 

financial dealings. The stark opaqueness on the 
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side of the Company and its Promoters/Direc-

tors as regards the availability of the Transac-

tion proceeds for distribution to the sharehold-

ers of the Company (as had been publicly an-

nounced earlier) has aroused suspicion and anx-

iety in the minds of investors and other stake-

holders.”   

The regulator added “it is necessary to adopt 

some urgent measures to safeguard the inter-

ests of minority investors/shareholders of PDL 

and protect the integrity of the securities mar-

ket by ensuring that the proceeds of the trans-

action are secured for the benefit of its inves-

tors.”  

SEBI clarified that “the directions in these pro-

ceedings are limited to only PDL and its Promot-

ers/Directors, viz. Sarangdhar Ramchandra Nir-

mal and Vivek Sarangdhar Nirmal as they have 

prima facie failed to cooperate with the forensic 

auditor appointed by SEBI and have not fur-

nished the requisite information and docu-

ments as detailed at Table V, which leaves an 

apprehension of fund diversion.” 

The operations of the new special escrow ac-

count will be monitored by JM Financial (as its 

manager) till the completion of the forensic au-

dit. SEBI has added that “JM Financial shall al-

low debits from the Special Escrow Account 

only for the purposes of administrative ex-

penses of PDL. The funds in the Special Escrow 

Account shall not be used by PDL for any other 

lines of business (including for deployment to-

wards its residual business i.e. animal nutrition 

and cattle feed business), as committed in its 

disclosure to the stock exchanges on March 25, 

2019.”  

Prabhat Dairy has been directed to furnish a 

weekly statement of debits/credits/balance in 

the special escrow account from 30 October 

2020 to JM Financial till the completion of the 

forensic audit.   

In case of failure to comply with this SEBI order, 

the promoters Sarangdhar Ramchandra Nirmal 

and Vivek Sarangdhar Nirmal, have been re-

strained from disposing, selling or alienating, in 

any other manner, their assets or divert funds. 

They have also been directed to cooperate with 

the forensic auditor appointed as per the SEBI 

letter dated 17 July 2020 and to furnish all infor-

mation/documents to the forensic auditor/SEBI 

within seven working days. The audit commit-

tee of PDL has been directed to ensure that all 

data /information is submitted to the forensic 

auditor/SEBI within seven working days. 

Top of Form 

 

 

Amul introduces healthy beverage 'Seltzer' by blending dairy, fruits, fizz 
October 19, 2020 20:01 IST 

https://www.indiatvnews.com/business/news-amul-tru-seltzer-healthy-beverage-product-price-658235 

airy major Amul on Monday said it has 

introduced innovative and healthy 

beverage product 'Amul TRU Seltzer', a 

blend of dairy, fruit juice and fizz, in the market. 

Amul claimed that this is the first time that Selt-

zer has been introduced in the Indian market. 

"India's first Seltzer, Amul TRU Seltzer, is cur-

rently available in two flavours — lemon and or-

ange. It is attractively priced at just Rs 15 for 

200 ml PET bottle," Amul said in a statement. 

Orange Seltzer contains 10 per cent orange 

juice, no artificial colour/flavour and just 10 per 

cent added sugar. Similarly, Lemon Seltzer con-

tains 5 per cent real lime juice, no artificial col-

our/ flavour and just 9 per cent added sugar. 

"Amul TRU Seltzer is a finest blend of dairy, 

fruits and fizz. The products contain goodness 

of dairy, real fruit juice, and exciting fizz. It is 

therefore much more than just sugar and water 

which every brand has been selling to Indian 

consumers," the statement said. 
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This product is suitable for consumption by all 

age groups, it added. 

The two flavours have already been launched in 

the Gujarat market. Amul will soon roll out 

many new variants like Cola, Jeera and Apple, 

all made from real fruit, in PET bottles and shall 

and also introduce all flavours in smart Can 

packaging. 

"Globally, seltzers are made with infusion of 

juices and interesting flavours. It has already 

emerged as the fastest-growing category in the 

Western countries," Amul said. 

Historically, people from Niederselters, a town 

in Germany bottled and exported their naturally 

carbonated water in 1787 and Americans called 

it seltzer, it added. 

Amul has a major presence in dairy-based bev-

erages. To strengthen its beverage product 

portfolio, the cooperative launched a blend of 

milk and real fruit juice under the brand 'Tru' in 

Feb 2019. 

 

FSSAI’s new food safety compliance platform to become operational across India from No-

vember 
Oct 19, 2020, 13:55 IST 

https://www.hindustantimes.com/india-news/fssai-s-new-food-safety-compliance-platform-to-become-opera-

tional-across-india-from-november/story-yxOgAsy08O6N4G3BXSSyCK.html 

SSAI is now ready to extend FoSCoS to 

entire country with effect from 1st No-

vember 2020,” the regulator said in a 

statement. It said since 2011, its online FLRS 

(Food Licensing and Registration System) is the 

soul of the licensing ecosystem. It is operational 

in all states and 70 lakh licences/ registrations 

have been issued till date while over 40 lakh li-

censees/ registrants are actively transacting on 

it. 

“FSSAI is launching its cloud based, upgraded 

new food safety compliance online platform 

called FoSCoS( URL – https://fos-

cos.fssai.gov.in). It will replace the existing FLRS 

(URL – https://foodlicensing.fssai.gov.in),” the 

statement said. 

FoSCoS is conceptualized to provide one point 

stop for all engagement of a food business op-

erator (FBO) with the department for any regu-

latory compliance transaction. 

 

76% of rural Indians can’t afford a nutritious diet: study 
OCTOBER 17, 2020 19:25 IST 

https://www.thehindu.com/news/national/76-of-rural-indians-cant-afford-a-nutritious-diet-study/arti-

cle32881678.ece 

hree out of four rural Indians cannot af-

ford a nutritious diet, according to a pa-

per recently published in journal Food 

Policy. Even if they spent their entire income on 

food, almost two out of three of them would 

not have the money to pay for the cheapest 

possible diet that meets the requirements set 

by the government’s premier nutrition body, it 

says. 

Unlike the Economic Survey’s Thalinomics, 

which provided a rosier picture of meal costs, 

this study uses the wages of unskilled workers 

who make up a larger proportion of the popula-

tion than industrial workers, and includes items 

such as dairy, fruit and dark green leafy vegeta-

bles that are essential as per India’s official die-

tary guidelines. 

The paper, titled Affordability of nutritious diets 

in rural India, is authored by International Food 

Policy Research Institute economist Kalyani 

Raghunathan and others, and uses the latest 
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available food price and wage information from 

the National Sample Survey’s 2011 dataset. 

The findings are significant in the light of the 

fact that India performs abysmally on many nu-

trition indicators even while the country claims 

to have achieved food security. On Friday, the 

Global Hunger Index showed that India has the 

world’s highest prevalence of child wasting, re-

flecting acute undernutrition. On indicators that 

simply measure calorie intake, India performs 

relatively better, but they do not account for 

the nutrition value of those calories. 

The National Institute for Nutrition’s guidelines 

for a nutritionally adequate diet call for adult 

women to eat 330 gm of cereals and 75 gm of 

pulses a day, along with 300 gm of dairy, 100 

gm of fruit, and 300 gm of vegetables, which 

should include at least 100 gm of dark green 

leafy vegetables. Selecting the cheapest options 

from actual Indian diets -- wheat, rice, bajra, 

milk, curd, onions, radish, spinach, bananas -- 

the study calculated that a day’s meals would 

cost ₹45 (or ₹51 for an adult man). 

Even if they spent all their income on food, 

63.3% of the rural population or more than 52 

crore Indians would not be able to afford that 

nutritious meal. If they set aside just a third of 

their income for non-food expenses, 76% of ru-

ral Indians would not be able to afford the rec-

ommended diet. This does not even account for 

the meals of non-earning members of a house-

hold, such as children or older adults. 

“These numbers are somewhat speculative, but 

they do reveal the scale of the dietary afforda-

bility problem in rural India: nutritious diets are 

too expensive, and incomes far too low,” says 

the paper. 

Although their data ended in 2011, since when 

both food prices and wages have risen, the 

study’s authors recommended that the govern-

ment develop a similar tool to monitor dietary 

costs and affordability of nutritious meals. Cur-

rently, food costs are measured through con-

sumer price indices (CPIs) which weight foods 

by expenditure shares. “In poor countries such 

as India, CPIs are heavily weighted towards nu-

trient-sparse starchy staples, meaning that 

trends in the food CPI can be misleading from a 

nutritional standpoint,” said the paper. 

 

Stellapps launch mooPay a direct payment platform for milk payment 
OCT 17, 2020 

https://dairynews7x7.com/stellapps-launch-moopay-a-direct-payment-platform-for-milk-payment-to-dairy-

farmer-in-rajasthan/ 

 
he direct payment platform will pro-

mote transparency in transferring 

money 

Digital technology solutions provider Stellapps 

announced the launch of a first-of-its-kind, fully-

automated direct payment platform — 

‘mooPay’ — for dairy farmers in Rajasthan. 

The platform is one of the fintech solutions the 

company has developed for dairies and dairy 

farmers. mooPay acts as a payment gateway for 

dairies to make payments to every registered 
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farmer, removing the risks and costs of transfer-

ring money to hundreds of thousands of farm-

ers in hundreds of villages. 

mooPay enables dairy officials to transfer milk 

payments digitally to member farmers from the 

dairies’ existing bank account to farmers’ sav-

ings bank accounts 

The IIT-Madras incubated dairy-tech startup 

and World Economic Forum’s technology pio-

neer, Stellapps, launched mooPay in Bhilwara 

district of Rajasthan on October 15 in the pres-

ence of Bilwara Dairy Union (Saras Dairy) Chair-

man, Ramlal Jat, LK Jain, Advisor to the Union, 

and Asha Sharma, MD of the Dairy. 

“Stellapps has helped us bridge the gap be-

tween the farmers and the dairy union and in-

creased transparency. Online payment enabled 

by Stellapps has also helped us reduce cost and 

eliminate the risk of Covid transmission during 

transactions,” Jat said. 

Asha Sharma, MD of Bhilwara union, said, “Di-

rectly depositing payments in farmers’ bank ac-

counts helps enhance farmer savings and this, 

in turn, builds farmer loyalty to the dairy.” 

Display units 

mooPay systems will automatically fetch milk 

payment data from the IoT devices deployed at 

every village dairy cooperative society, which 

capture the milk pouring of every farmer. The 

company has also installed display units at the 

centres that will show the quality, quantity and 

price of the milk of individual farmers and in-

centivise production  

In the milk value chain, transactions predomi-

nantly have been in cash and there are no for-

mal records of individual farmers’ income. 

Stellapps stated that mooPay also enables 

transparency of quantity and quality of milk in 

the supply chain and thus farmers can effi-

ciently realise the money directly into their 

bank accounts. 

Customer service points 

Rahul Mallick, CEO of FinTech and Value Added 

Services, Stellapps, said, “Enabling direct digital 

payments to farmer bank accounts not only 

helps improve financial inclusion and economic 

empowerment of farmers but also facilitates 

the design and delivery of innovative data-

based farmer beneficiary programmes. Such in-

novations will help us achieve the government’s 

vision of doubling farmers’ income by 2022”. 

For making transactions easier for farmers, the 

company has also set up customer service 

points at the centres itself where farmers can 

show their Aadhaar card and withdraw the 

money from their accounts. They can also visit 

the nearest Post office and withdraw the money 

or someone from the Post Office can visit their 

house and give them the money. 

In 2019, mooPay had won the India FinTech Fo-

rum’s Financial Inclusion Initiative of the year 

award. 

Apart from direct digital farmer payments, 

mooPay enables delivery of cattle loans, live-

stock insurance and innovative fintech solutions 

like sachet loans and milk receivable financing. 

 

 

Dairy owners attack mayor, KMC team 
OCT 17, 2020 

https://timesofindia.indiatimes.com/city/kanpur/dairy-owners-attack-mayor-kmc-team/arti-

cleshow/78708823.cms 

anpur: Mayor Pramila Pandey was 

again attacked by private dairy owners 

on Friday when she along with a Kan-

pur Municipal Corporation team went to the 

railway ground in Govind Nagar to remove ille-

gal dairies. 

They allegedly pelted stones at the mayor and 

KMC officers following which a BJP worker re-
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portedly suffered injuries. The attackers man-

aged to escape from the spot before the police 

force reached there. 

A few days ago the mayor had to face strong re-

sistance in Chamanganj while leading a cam-

paign against private milk dairies. At that time, 

the dairy owners had pelted stones at the cattle 

catching squad and the mayor. 

Under the Swachhata campaign, when the 

mayor visited Juhi Kalan locality on Friday, the 

local residents told her that some dairy owners 

were running their dairies from railway ground 

in Govind Nagar. She along with Dr Ajay 

Shankhwar and some corporators reached the 

railway ground. When they infiltrated around 

300 metres inside it, they found milk dairies in 

operation. 

On the mayor’s direction, as soon as they 

started counting animals, the dairy owners ac-

costed the squad and started pelting stones at 

them, said a official. The mayor was later res-

cued by the officers and BJP workers. After ade-

quate police force arrived at the spot, the 

mayor once again went inside the ground. 

Punjab Singh, stated to be a BJP worker, suf-

fered injuries in stone pelting. The dairy owners 

started running away from the spot when the 

mayor’s gunner made a video of the incident. 

As many as 17 animals were seized by the cattle 

catching squad. 

Expressing anger over the inaction of the CO 

Govind Nagar for not sending police force in 

time to handle the incident, the mayor said that 

she would lodge a complaint with the DIG 

against the CO. 

Later, talking to reporters, the mayor said, “The 

campaign against illegal milk dairies being run in 

the city limit will continue. as KMC has no other 

option except to comply with the orders of the 

HC and the government. 

 

 

No more dairy farms and Gau sheds inside towns and villages : CPCB 
OCT 16, 2020 

https://dairynews7x7.com/no-more-dairy-farms-and-gau-sheds-inside-towns-and-villages-cpcb/ 

 
airy farms and cattle rearing will no 

longer be allowed in cities and villages 

across the country, including the capi-

tal Delhi. Dairy farms and gourds will be allowed 

to open 200 meters away from town and village 

boundaries. The Central Pollution Control Board 

(CPCB) has given this information to the Na-

tional Green Tribunal to control air and water 

pollution caused by dairy farms and gourds 

across the country, ignoring environmental in-

terests. 

NGT Chief Justice AK The CPCB said this while 

presenting guidelines ready for dairy farm and 

cattle control in front of a bench headed by 

Gial. Under the new guidelines, dairies and dair-

ies will be allowed to open within 200 meters of 

the town or village where the population will 

be. Not only that, with the exception of rivers, 

ponds, lakes, one can open a dairy farm or cow 

herd at least 500 meters away from hospitals 

and educational institutions. Similarly, it will be 

allowed to open 200 meters away from national 

highways and canals. 

According to the guidelines issued by the CPCB, 

permission from municipal corporations and 

other local bodies is also required under the Air 

and Water Act. The NGT has approved the 

guidelines issued for opening and controlling 
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cattle and dairy farms and has given the green 

signal for its implementation. The tribunal, in an 

application filed on behalf of Nugehali Jaisingh, 

directed the CPCB to formulate guidelines for 

controlling air and water pollution from cattle 

and dairy farms. 

No more farms in flood prone areas 

The CPCB told the bench that all the states have 

been sent for implementation of the new guide-

lines. Dairy farms and cows now have to plant 

trees leaving a green belt of two and a half me-

ters. 

According to the guidelines issued by the CPCB, 

no more dairy farms or go-sheds can be allowed 

in flood prone areas. There will be a ban on 

opening even dairy farms or cows in areas 

where only 10 to 12 feet of groundwater is 

available. This exercise has been done to pre-

vent ground water from being contaminated. 

21 states have agreed to implement the new 

guidelines 

The CPCB informed NGT that so far 21 states 

have agreed to implement the new guidelines 

and have also started implementation exer-

cises. Delhi, Uttar Pradesh, Punjab, Madhya Pra-

desh, Maharashtra and other states have 

agreed to implement the new rules. However, 

many states, including Bihar, Jharkhand and An-

dhra Pradesh, have not yet responded. 

Registration will be mandatory 

After the new rules come into force, it will be 

mandatory for dairy farms and cowless people 

to register with local bodies. Also, whether the 

local agency is following the rules in the strate-

gies, it will not only conduct surprise inspec-

tions but also conduct six-month audits. The 

work will be overseen by the State Pollution 

Control Board. Dairy farms are divided into five 

sections. The smallest section needs to have at 

least 25 cows / buffaloes. 

 

 

Sarhad dairy to venture into Fruit Juices to be marketed by Amul 
OCT 16, 2020 

https://dairynews7x7.com/sarhad-dairy-to-venture-into-fruit-juices-to-be-marketed-by-amul-in-gujarat/ 

 
utch’s Sarhad Dairy, which is member 

of Gujarat Cooperative Milk Marketing 

Federation (GCMMF) that owns brand 

Amul, is mulling to set up a fruit processing 

plant near Bhuj. The fruit juice and pulp ex-

tracted would be used for making different 

value-added products which will be marketed 

under brand name Amul. 

The Sahad Dairy authorities have been mulling 

to diversify into fruit processing since last two 

years. But the final decision in that direction 

was taken after its survey of yearly fruit produc-

tion in Kutch revealed that they would have 

enough fruits for processing after domestic con-

sumption and exports. 

The dairy has initiated a process to appoint a 

consultant to prepare a project report for fruit 

processing plant. 

Talking to TOI, chairman of Sarhad Dairy Valamji 

Humbal said, “A consultant will be appointed 

soon, who will prepare a project report on the 

viability of this project. We are planning to in-

vest Rs 25 crore in a processing plant.” 

Amul’s expanding scope 

“Amul will market the juice, pulp and other 
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value-added products made out of Kutch’s pop-

ular fruits,” added Humbal, who is also vice 

president of GCMMF. 

According to Sarhad Sairy’s primary survey re-

port 1.25 lakh metric tonne (MT) dates, 1.50 

lakh MT pomegranate and 80,000 MT kesar 

mangoes are produced in the district annually. 

The survey suggests that nearly half of the fruit 

could land with the dairy for processing. “The 

fruit growing farmers often don’t get a reasona-

ble price of their produce. Many a time, the 

fruits, especially dates get spoilt as farmers 

don’t know how to make value-added products 

out of it. The fruit processing plant will also sup-

port fruit farmers of Kutch,” Humbal explained. 

The dairy is also exploring use of the fruit juices 

and pulp in products like ice creams, flavoured 

yoghurt and milkshakes. Dates can also be used 

for making mouth freshener 

 

 

Lumpy skin disease Spreaded its wings over a dozen states 
OCT 16, 2020 

https://dairynews7x7.com/lumpy-skin-disease-spreaded-its-wings-over-a-dozen-states/ 

 
he viral lumpy pores and skin illness 

(LSD) has unfold to cattle and buffalo in 

a couple of dozen huge Indian states 

triggering considerations amongst 1000’s of 

dairy farmers. 

The illness — attributable to the pox virus — 

impacts cattle and buffalo and is believed to be 

spreading by way of blood feeding bugs. Origi-

nated from Africa, LSD is asserted as an en-

demic in most African and Middle Eastern inter-

national locations and in India, apart from an-

other Asian nations. 

The illness, at the moment, has no therapy. 

Hence, prevention by vaccination is the one ef-

ficient means to control the unfold.The dairy 

physique, National Dairy Development Board 

(NDDB), nonetheless, sees no important affect 

on milk production at current, however the 

spreading an infection would lead to increased 

prices and use of antibiotics for farmers. 

LSD is characterised by persistent debility within 

the affected animals, lowered milk production, 

poor growth, infertility and abortion. “It is a dis-

ease that could cause significant losses to the 

dairy farmer. The disease has already been re-

ported in many parts of the country. It was first 

reported from Mayurbhanj, Odisha in August 

2019,” mentioned Dilip Rath, Chairman, NDDB, 

responding to Businessline‘s queries. 

Apart from Odisha, the illness has been re-

ported from Karnataka, West Bengal, Chhattis-

garh, Jharkhand, Assam, Maharashtra, Madhya 

Pradesh, Kerala, Tamil Nadu, Telangana and An-

dhra Pradesh. 
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How could export of SMP save the dairy farmer and the industry 
OCT 16, 2020 

https://dairynews7x7.com/how-could-export-of-skimmed-milk-powder-smp-save-the-dairy-farmer-and-the-indus-

try/ 

 
ilk cooperatives in Gujarat are of late 

finding it difficult to sell the 90,000 

metric tonnes of skimmed milk pow-

der, worth Rs 1,850 crore, they have in stock. 

On October 13, the state government came for-

ward to offer an export assistance of Rs 150 

crore which will provide Rs 50 for every kilo-

gram of milk powder exported by the coopera-

tives under the Gujarat Cooperative Milk Mar-

keting Federation (GCMMF) which sells milk and 

milk products under the Amul brand. 

How did the milk cooperatives in Gujarat end 

up with such a larger stock of skimmed milk 

powder? 

When the lockdown was announced, the gov-

ernment had instructed GCMMF and its 18 

member unions to buy milk from desperate pri-

vate milk producers who were unable to sell. 

This had led to 15 per cent increase in milk pro-

curement by GCMMF. “During the lockdown pe-

riod, on the instructions of the government, we 

had purchased 35-40 lakh litres of additional 

milk on a daily basis. Of the 90,000 metric 

tonnes excess stock of milk powder we have, 

50,000 metric tonne is from the Covid lockdown 

period,” said RS Sodhi, the managing director of 

GCMMF. Secondly, due to Covid, the consump-

tion of milk and milk products was less, as the 

hotels and restaurants were closed. There were 

hardly any weddings and milk demand during 

the festivals, even for desserts, was low. 

Every 10 litres of excess milk collected by the 

cooperatives during this period, got converted 

into one kilogram of milk powder. 

Why is export seen as a solution to tackle the 

existing stock of milk powder? 

Every day GCMMF procures 200 lakh litres of 

milk from the villages. Of these 160-170 lakh li-

tres are either sold as fresh milk or converted 

into various milk products. The excess 30-40 

lakh litres gets converted into skimmed milk 

powder. 

According to Sodhi, once the surplus quantity of 

milk powder gets exported, the remaining stock 

will fetch a good price. “Moreover, despite the 

low prices, 60,000-70,000 metric tonne of milk 

powder gets sold every month in the interna-

tional markets. Selling is not a problem,” says 

Sodhi. 

What will happen if the milk powder continues 

to be sold at the existing prices? 

The cost of manufacturing milk powder is Rs 

250-260 per kilogram. If GCMMF sells now, the 

milk cooperatives —-which are powerful bodies 

headed mostly by BJP leaders —- will book a 

loss, as the domestic prices of milk powder is Rs 

160-170 and the prices in the international mar-

ket is around Rs 190 for a kilogram. 

To counter this loss, the milk cooperatives will 

have to reduce the prices of milk in the upcom-

ing festive season. If GCMMF did not export 

now it would have to reduce the milk prices by 

Rs 4-5 per litre in Gujarat. But with the state 

government stepping in this can be averted.This 

move to provide export assistance is important 

as in the coming winter months, the market will 

be flush with more milk. Production is expected 

to increase from the present 200 lakh litres per 

day to 250 lakh litres per day during winters. 

“The prices of skimmed milk powder decides 

the farm gate prices. Any drop in milk prices will 
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have a direct effect on the farmers from whom 

we buy milk,” explains Sodhi. 

How has the prices of milk behaved in Gujarat 

in the last five years? 

The prices of milk sold by GCMMF has never 

fallen since 2014. The prices of full cream milk 

(Amul Gold) pouches sold by Amul in May 2014 

stood at Rs 46 per litre. After four price correc-

tions in last five years, it rose by 21 per cent to 

Rs 56 per litre. Similarly, the prices of toned 

milk which stood at Rs 34 in May 2014, rose to 

Rs 44 per litre. 

What is the quantum of milk powder exports 

that GCMMF is targeting? 

This year, GCMMF is targeting to export 50,000 

metric tonnes of milk powder. Last year, due to 

poor demand only 12,000 metric tonne got ex-

ported. Milk powder from the state is exported 

to 50 different countries, most to the middle-

east, Africa, south-east Asian nations and even 

to our neighbours including Afghanistan, Bang-

ladesh and Pakistan. GCMMF is optimistic about 

sales as it is in winters most countries stock up 

milk powder which helps them see through the 

summer months when the milk production dips 

even in Gujarat. In the domestic market, the de-

mand for milk powder picks up only around 

April when ice cream and biscuit manufacturers 

buy milk powder in large quantities to tide over 

the milk shortage. 

The assistance being provided by the state gov-

ernment for exports begins in November and 

will continue for six months till April 2021. 

 

SEBI pulled up Prabhat dairy on forensic audit 
OCT 16, 2020 

https://dairynews7x7.com/sebi-pulled-up-prabhat-dairy-on-forensic-audit/ 

 
ndia’s market regulator has pulled up Prab-

hat Dairy for not cooperating with the Sebi-

appointed forensic auditor Grant Thornton, 

and has directed the company to provide all the 

demanded documents without any delay. 

“The deliberate attempt on your part by not 

providing information/documents in relation to 

forensic audit citing vague and weak grounds 

was not in the interest of investors and share-

holders and thus delaying the process,” Sebi 

said in a letter to the company. It also said that 

only 3 of the 27 documents sought by the audi-

tor have been provided so far. 

Prabhat Dairy had sold its flagship dairy busi-

ness for Rs 1,700 crore to French multinational 

Groupe Lactalis in April last year, and was ac-

cused by some investors of diverting the pro-

ceeds instead of distributing it among share-

holders. The company has shown Rs 325 crore 

of cash on hand as on March 31, 2020, a record 

of sorts for Indian corporates. The company last 

week announced its results for the year ended 

March 30, 2020, reporting a net loss of Rs 109 

crore on a turnover of Rs 533 crore. 

Sebi in July hired Grant Thornton to conduct a 

forensic audit of Prabhat Dairy’s books for the 

last two fiscal years after some investors com-

plained to the regulator that the company had 

not properly shown the sale proceeds on the 

balance sheet, allegedly to keep the book value 

low so that its shares could be delisted at a 

much lower price than the actual value, said 

people aware of the development. 

Not meeting Investor’s expectations 

When contacted, Vivek Nirmal, managing direc-

tor of Prabhat Dairy, told ET the company is co-
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operating with the audit and it will not be possi-

ble for the company to comment while the au-

dit is underway. 

Investors expected a huge dividend, but the 

company, after almost six months, announced 

delisting plans in September last year. Since 

then, the delisting proposal has been stuck at 

the approval levels and the money has also not 

been distributed. Sebi has made it clear that it 

will allow delisting only after completing the fo-

rensic audit. 

The company last week said Rs 1,317 crore has 

been received during 2019-20 post certain ad-

justments, but due to Covid-19, the company 

could not complete the working capital adjust-

ment and complete the business transaction 

with the buyer. The company also said an 

amount of Rs 234 crore was incurred as transac-

tion costs and taxes. 

Investors want Sebi to make a mechanism to 

ensure that the sale proceeds remain under the 

jurisdiction of an independent audit firm until 

the distribution of the money in case of such 

very large and substantial slump sales where 

there is no exit opportunity for them in the ab-

sence of an open offer. 

The company has also applied for a timeline ex-

tension on the delisting vote. 
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Trump’s False Claims About Dairy Farms 
October 30, 2020 

https://www.factcheck.org/2020/10/trumps-false-claims-about-dairy-farms/ 

n a campaign rally in Wisconsin, President 

Donald Trump falsely claimed the state’s 

dairy farms were “decimated” under the 

Obama/Biden administration but “now … are 

doing very well,” and he greatly overstated the 

potential impact of the new trade agreement 

with Canada and Mexico. 

Dairy and agricultural market experts told us 

changes in the industry, including in milk prices, 

overproduction and consolidation, under both 

administrations largely have been due to mar-

ket forces. 

Andrew M. Novaković, a professor emeritus of 

agricultural economics at Cornell University, 

said that cyclical milk prices, which hit a peak in 

2014 and then declined, “occur almost entirely 

due to market forces. Presidents Obama and 

Trump deserve little if any credit or blame for 

these oscillations.” 

A consolidation trend — of fewer but bigger 

dairy farms — has been happening “for quite 

some time now,” Chad Hart, a professor of eco-

nomics and crop markets specialist at Iowa 

State University, told us in a phone interview. A 

decline in the number of producers continued 

under the Trump administration, he said.  

It’s true that dairy farmers generally ap-

plauded the new United States-Mexico-Canada 

trade agreement, which went into effect on July 

1, but Trump claimed “our dairy exports to Can-

ada are expected to surge by at least 100%.” 

We found no support for that figure, and the 

president’s campaign didn’t respond to our 

query. 

The International Trade Commission esti-

mated dairy exports to Canada would increase 

by 43.8%, while dairy imports from Canada 

would go up 139.5% under the agreement, 

which would take six years to largely imple-

ment. The ITC described the overall impact as 

“small.” 

Trump made his claims in an Oct. 27 rally in 

West Salem, Wisconsin. 

Since the mid-1990s, milk prices “have gone 

from high to low back to high on a roughly 3-

year cycle,” Novaković told us in an email. “Late 

2014, in the middle of President Obama’s time 

in office, prices hit an amazing peak for farmers. 

As these things do, what went up came down 

and from 2015 to mid-2019 milk prices were in 

the doldrums.” 

When prices hit that high point in 2014, farmers 

reacted by producing more milk, which then re-

sulted in too much milk. 

Mike Hutjens, professor emeritus at the Univer-

sity of Illinois animal sciences department, told 

us that after the “record high milk prices” in 

2014, “dairy farms expanded and milked more 

cows leading to surplus milk which reduced 

profitability in 2015. As a result, 2016, 2017, 

2018, and first half of 2019 results in marginal 

profitability depending on herd size, manage-

ment, and milk yield.” 

Here’s what happened to milk prices in the U.S. 

starting in 2011, according to data from the U.S. 

Department of Agriculture. 
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“Prices have been extremely low, production’s 

been extremely high,” Hart said, creating “fi-

nancial hardships” in the industry. 

Despite the low prices, production in Wisconsin 

in 2016, President Barack Obama’s last year in 

office, set records, according to a report by the 

state Department of Agriculture, under Republi-

can Gov. Scott Walker. “Wisconsin continues to 

maintain its leadership as America’s Dairyland 

with more dairy farms than any other state,” 

the report said. “In 2016, Wisconsin surpassed 

30 billion pounds of milk production in a single 

year for the first time. The state’s dairy proces-

sors set a record of their own, producing 3.2 bil-

lion pounds of cheese.” 

Last year, under Trump, Wisconsin pro-

duced 3.36 billion pounds of cheese — an in-

crease of 5% since 2016. It produced 30.6 billion 

pounds of milk in 2019 – an increase of 1.6%. 

Hutjens told us in a phone interview that 

there’s enough milk in the U.S. to feed all of 

Canada many times over. The amount of milk 

needed to feed its entire population is only one-

tenth of the U.S. milk supply. “We have more 

cows in this country than we need and they’re 

milking very well,” he said. 

Overproduction, Hart said, is a global issue. 

“We have continued to see very strong dairy 

production worldwide that has led to low global 

prices for milk and is driving significant consoli-

dation,” Hart said, mentioning Australia and 

New Zealand as two active dairy trade countries 

seeing the same type of trend toward larger but 

fewer farms. 

In 2019, 10% of Wisconsin’s dairy farms 

closed, a record amount, breaking the previous 

record set in 2018. 

The number of cows has held “fairly steady,” 

Hart said, but there are fewer farmers. (Milk 

cows in Wisconsin numbered 1,257,000 in 2009, 

1,279,000 in 2016 and 1,267,000 in 2019, ac-

cording to state data.) Smaller farmers have 

sold their cows “to a neighbor down the road 

whose herd has gotten larger.” 

“That’s where you could argue there’s been 

some decimation,” he said. “Was that related to 

the Obama/Biden administration? … The an-

swer is no.” 

“The decline in Wisconsin dairy farm numbers, 

even as production increases in total, is a long-

standing phenomenon, with few if any notable 

‘kinks’ in the curves,” Novaković said. “This is 

really no different for the national numbers and 

for most other states.” 

He shared a chart that shows a long-term trend 

dating back to the 1930s of production rising, 

while the number of farms have dropped. 

We recreated part of the chart, using 2003-

2019 USDA data for milk production and milk 

cow herds. Hart told us he would equate each 

herd to a producer. 
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“Trump is not correct,” Hutjens told us of the 

“decimated” claim. The industry “was supply 

and demand driven based on a capitalism pro-

gram” under Obama. 

Milk prices began an upswing in 2019, dropped 

considerably earlier this year as the COVID-19 

pandemic took hold, and have rebounded since. 

USMCA 

The USMCA created more opportunity for U.S. 

dairy farmers to export products to Canada. 

Both countries made concessions, Hart ex-

plained, but the concessions were larger from 

the Canadian side. 

Both countries agreed to higher quotas of dairy 

imports, with the volumes increasing quickly in 

the first six years. In his Oct. 27 rally, 

Trump claimed “we got rid of the tariffs,” but 

tariffs do still exist. Even before the USMCA, 

some dairy exports to Canada could enter duty-

free, but tariffs would kick in above a certain 

threshold. The new trade agreement raises such 

thresholds. 

Back in April 2019, Trump said this in Green 

Bay: “The International Trade Commission re-

cently announced that under the USMCA Amer-

ican dairy exports to Canada are expected to 

surge by more than 50%, OK?” 

A year-and-a-half later, in Waukesha, Wiscon-

sin, Trump increased his trade figure. “Under 

the USMCA our dairy exports to Canada — are 

expected to surge by 50 to 100 percent, and 

very quickly,” he said in the Oct. 24 rally. (Here, 

too, he falsely claimed the state’s dairy farms 

were “decimated” under the previous admin-

istration.) 

Three days later, Trump upped the figure again 

— to “at least 100%.” We found no support for 

that amount, and the experts we consulted 

knew of no such figure, either. 

In an April 2019 report, the ITC did estimate a 

sizable percentage increase in dairy exports to 

Canada, and in imports from Canada, in what it 

called “upper bound” figures. 

“The economy-wide modeling results estimate 

a $226.8 million (0.1 percent) gain in total U.S. 

dairy product output from USMCA when com-

pared to the baseline,” the ITC report said. “U.S. 

dairy exports would be $314.5 million (7.1 per-

cent) above the baseline, with an increase of 

$227.0 million (43.8 percent) in U.S. exports to 

Canada. Total U.S. imports would be $227.9 mil-

lion (9.0 percent) higher, with an additional 

$161.7 million (139.5 percent) of imports from 

Canada.” That’s over a six-year implementation 

window. 

Despite the large percentage changes, the ITC 

described the overall estimated impact as 

“small” in terms of increased market access and 

exports, “contributing to limited positive im-

pacts on dairy production and employment.” 

So, Trump was close to correct back in April 

2019 when he used the “more than 50%” figure 

for export increases to Canada, but he then 

doubled the figure in his recent Wisconsin ral-

lies. 

The USMCA, “which really only has been in ef-

fect since August, was hugely oversold to begin 

with,” Novaković said. “Basically every US dairy 

market analyst said it would have a positive but 

small benefit for US dairy product manufactur-

ers, with an emphasis on small.” 

https://www.rev.com/blog/transcripts/donald-trump-rally-speech-transcript-west-salem-wisconsin-october-27
https://factba.se/transcript/donald-trump-speech-maga-rally-green-bay-wisconsin-april-27-2019
https://factba.se/transcript/donald-trump-speech-campaign-rally-waukesha-wisconsin-october-24-2020
https://www.usitc.gov/publications/332/pub4889.pdf
https://cdn.factcheck.org/UploadedFiles/wisconsin-dairy-industry.jpg


If every provision is fully implemented, he said, 

the balance of trade for dairy between the two 

countries “would scarcely wiggle because we 

agreed to buy as much as they did.” 

Hart noted that one of the highlights of the US-

MCA for the U.S. dairy industry is that it didn’t 

do any harm to the Mexico market, which is a 

much larger dairy market for the U.S. “Even if 

we were to reach 100% growth,” the figure 

Trump used, “Mexico would still be a bigger 

market for us than Canada,” Hart said. 

The ITC report shows total 2017 dairy exports 

were $4.6 billion, with $1.3 billion of that ex-

ports to Mexico and $442 million exports to 

Canada. (The U.S. imported $2.3 billion in dairy 

products that year, with only $93 million com-

ing from Mexico and $125 million from Can-

ada.) 

Hutjens told us the new trade agreement is 

“much better” in regards to trade with Canada, 

but so far, we’re “not seeing much impact,” be-

cause Canada has yet to implement the provi-

sions. 

“Canada is holding off on implementing the 

agreement even though it went into effect le-

gally in August,” Novaković said. “Canadian 

dairy farmers have been furious with [Prime 

Minister Justin] Trudeau and give him plenty of 

reason to drag his feet. The pandemic and 

closed border contribute to making it a bit eas-

ier to do the slow walk on the new deal.” 

NAFTA and Subsidies 

In his Oct. 27 rally, Trump said that “Canada 

treated us badly, 287% tariff. Can you believe 

that? … I learned about that I said, ‘It’s time to 

get out of that crazy NAFTA.'” 

As we’ve explained before, high tariffs in Can-

ada apply after dairy imports reach a certain 

threshold. NAFTA — the North American Free 

Trade Agreement — didn’t address the dairy 

trade. It didn’t create high tariffs but left the 

two countries’ tariffs or quotas in place. This 

was by mutual agreement, Novaković told us. 

“The original NAFTA agreement was approved 

at a time when both the US and Canada have 

very protectionist policies for their dairy indus-

tries,” he said. “Both countries readily agreed to 

continue very tight restrictions on trade in dairy 

products. … It wasn’t some big fight we lost.” 

The USMCA still has restrictions but increased 

the trade allowed on both sides, as we ex-

plained. 

Both Novaković and Hutjens noted that farmers 

in the U.S., including dairy farmers, are now re-

ceiving large subsidies from the Trump admin-

istration, first through payments designed to 

blunt the impact of lost exports under Trump’s 

trade war and now through pandemic-relief 

payments. 

“Dairy farmers and grain farmers can attribute 

1/3 of their profits in 2020” to direct payments 

from the government, Hutjens said. Novaković 

put the farm subsidy figure at one-third to one-

half of farm income. 

 

 

Global milk hub gets thumbs up from Dairy Connect 
Oct 29 2020 

https://www.dairynewsaustralia.com.au/news/2020/10/29/1705420/global-milk-hub-gets-thumbs-up-from-dairy-

connect 

n initiative from the International Dairy 

Federation, the hub would list nutri-

tional knowledge about the role of 

fresh dairy milk for school students across the 

world. 

Dairy Connect chief executive officer Shaughn 

Morgan said that the economic and social bene-

fits of healthier children and young adults far 

outweighed the cost of free fresh school milk. 
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“Milk’s ingredients and nutrients differ from 

popular non-dairy options like almond, cashew 

or soy drinks,” he said. 

“Not all non-dairy options have the same nutri-

ents as those in milk. 

“Milk also contains vitamin A to help maintain a 

healthy immune system, and calcium and vita-

min D, that work together for bone strength.” 

Mr Morgan said milk is considered the top food 

source for calcium, potassium and vitamin D, 

three of the four nutrients of public health con-

cern that many Australians, including children, 

most lacked in their diets. 

“More than 90 per cent of the population falls 

short of the recommended three daily servings 

of milk and milk products,” he said. 

The interactive online hub would bring together 

important information on the role of milk and 

dairy products in healthy diets produced by sus-

tainable food systems and the United Nations’ 

sustainable development goals. 

The hub would provide case studies and data to 

assist those wishing to implement school milk 

programs in their countries and would be an in-

valuable source of information for those who 

wanted to learn more about school milk pro-

grams worldwide. 

The IDF said the Global School Milk Knowledge 

Hub, would be launched early next year. 

 

 

New technology coming to dairy industry 
Oct 27, 2020 
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andy is for more than people with a 

sweet tooth; it’s also a great way to 

train dairy cows how to use a robotic 

milking system, much to the delight and educa-

tional benefit of students working at Oklahoma 

State University’s Ferguson Family Dairy Center. 

The robotic milking system highlights how the 

OSU Department of Animal and Food Sciences 

provides students with firsthand experience of 

technological advances that are changing how 

the dairy industry does business, said Nicole 

Sanders, OSU graduate student and interim 

dairy herd manager. 

“If you want to work with high-tech agricultural 

companies in developing new programs and 

supporting new technology, we have that at Ok-

lahoma State,” she said. “Not a lot of university 

[undergraduate and graduate] students in the 

United States get to work with robotic milking 

systems.” 

And, yes, there is candy involved. Training dairy 

cattle begins with a special kind of pelleted feed 

with sweets in it that entice the animals to en-

ter the robotic milking system. This goes on for 

several weeks before the actual milking process 

starts. The idea is to get the cows used to the 

presence of the technology – and eating the 

pellets. 

“Everything has gone very well, especially with 

the Jersey cattle. After a while, it all becomes 

just a normal part of the cow’s day,” said Kristin 

Pronschinske of DeLaval, the manufacturer of 
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the robotic milking system. “The students work-

ing at the center have had a lot of fun learning 

all about the new system and training the cows, 

and we have had just as much fun working with 

the students – and the cows.” 

OSU agribusiness student Lora Wright agreed, 

citing how student access to cutting-edge tech-

nologies at the dairy center, combined with re-

search-based educational experiences focused 

on best management practices, gives her and 

her fellow dairy enthusiasts working at the cen-

ter the practical, applicable skillsets needed to 

pursue a variety of career options in the dairy 

industry. 

“New technologies are an evolution in the dairy 

industry,” Wright said. “The center was the rea-

son I came to Oklahoma State. Growing up on a 

registered dairy farm in southwestern Missouri, 

I wanted to continue that and pursue a degree 

in agriculture.” 

Robotic milking systems are increasingly be-

coming the dairy industry’s default mode of 

business, in turn driving technological enhance-

ments that affect related job functions – from 

feed advisors to veterinarians who are experi-

enced with the interaction of animal and ma-

chine, to designers of dairy and other on-farm 

equipment. 

“OSU’s Ferguson Family Dairy Center is a work-

ing dairy farm in addition to its role as an histor-

ically important research facility. The combina-

tion instills students who work there with a per-

spective that incorporates many different facets 

of the industry,” said Susan Allen, manager of 

industry affairs at Oklahoma Dairy MAX. “That is 

a valuable contribution to the industry, and to 

agriculture in general, in terms of turning out 

our next generation of producers, dairy scien-

tists, livestock nutritionists, agricultural engi-

neers, economic analysts, educators, entrepre-

neurs and community and government lead-

ers.” 

Enrollment in the OSU Department of Animal 

and Food Sciences typically accounts for about 

1,000 students from 40 or so states, making it 

one of the most popular academic homes for 

students on campus. Department Head Clint 

Rusk said a highlight of projects undertaken 

during the last few years has been improve-

ments at the dairy center. 

“The Ferguson Family Dairy Center clearly is an 

excellent educational and career-building re-

source for current OSU students, but from the 

outset, we also envisioned it being a place 

where busloads of third or fourth graders might 

come and see the latest innovations related to 

dairy production and animal management prac-

tices, maybe help them learn a little bit more 

about agriculture,” Rusk said. “We thought, po-

tentially, some of them might even want to 

come to school here someday.” 

The Ferguson Family Dairy Center and OSU De-

partment of Animal and Food Sciences are part 

of the university’s Division of Agricultural Sci-

ences and Natural Resources, which is com-

prised of the Ferguson College of Agriculture 

and two state agencies: OSU Extension and the 

Oklahoma Agricultural Experiment Station sys-

tem. 

 

 

Food Authority Seals Tamarind Factory, Accelerates Action Against Milk Adulteration 
October 26 2020 | 08:40 PM 

https://www.urdupoint.com/en/pakistan/food-authority-seals-tamarind-factory-accele-1067902.html 

ESHAWAR, (UrduPoint / Pakistan Point 

News - 26th Oct, 2020 ) :Khyber Pakh-

tunkhwa Food Safety and Halal Food Au-

thority (FSHFA) Monday sealed a factory and 

seized 200 kilogram substandard tamarind, said 

Director Operations Azmatullah Wazir. 

The factory workers were involved in malprac-

tice of adulteration by indulging artificial colors 
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and substandard ingredients. The other unit of 

the factory was also fined over unhygienic con-

ditions. 

In another action, the team of FSHFA raided a 

milk shop in Ring Road area and discarded 150 

liters of adulterated milk. Meanwhile, 400 liters 

milk has been discarded in Charsadda District. 

FSHFA Director Sohail Khan said the businesses 

providing quality food items were appreciable 

however stern action would be taken against 

those playing with the human lives by adultera-

tion. He said protection of hygienic environ-

ment was the responsibility of the authority. 

 

 

Dairy Development in Indonesia 
26-10-2020 | 04:19 

https://www.netherlandsandyou.nl/latest-news/news/2020/10/26/dairy-development-in-indonesia 

T Frisian Flag Indonesia (FFI) is a leading 

dairy based nutrition specialist for chil-

dren producing and distributing Frisian 

Flag, also known locally as Susu Bendera. Frisian 

Flag Indonesia has been providing nutrition for 

Indonesian families since 1922. For more than 

95 years in Indonesia, Frisian Flag has remained 

committed to help Indonesian children achiev-

ing their potential through products with the 

best available nutrition.     

As part of FrieslandCampina, the world’s largest 

dairy cooperative headquartered in the Nether-

lands, FFI draws on its global experience as well 

as long-term partnership with local dairy farm-

ers to bring milk to consumers. FFI operates 

production facilities in Pasar Rebo and Ciracas 

in East Jakarta for a product portfolio range of 

liquid & powdered milk, as well as sweetened 

condensed milk. The brands include Frisian Flag, 

Omela and Friso. 

FFI is supported by the FDOV (Facility for Sus-

tainable Entrepreneurship and Food Security) 

program from the Dutch Ministry of Foreign Af-

fairs. This program is there to strengthen pri-

vate sector development in Indonesia, and to 

increase food security through the collaboration 

of the private sector, government, civil society 

and knowledge institutions. 

On September, 2015 FFI launched the First Digi-

tal Milk Collection Point (MCP) in Indonesia at 

Los Cimaung Pangalengan, Bandung. The MCP 

Program intended to improve the quality of 

fresh milk production through efforts to mini-

mize Total Plate Count ( TPC) or bacteria con-

tained in fresh milk. The lower the value of TPC 

contained in fresh milk, the higher the qual-

ity. And on December 2018, PT Frisian Flag In-

donesia (FFI) launched the first independent 

dairy village, supported and co-funded  by the 

Dutch and Indonesian Government. The Dairy 

Village is a modern and sustainable farm in 

which 5 to 10 Indonesian dairy farmers work to-

gether and bring all aspects of sustainable dairy 

production together to boost the quality and 

quantity of the farmers’ milk production. The 

Dutch Government supports this initiative 

which aims to improve the welfare of farmers. 

After the Netherlands State Visit and the Neth-

erlands Trade Mission 2020 in Jakarta, ‘The 

members’ Council’ has approved the construc-

tion of a large new dairy plant and distribution 

centre for Frisian Flag Indonesia in the Jakarta 

area. As part of the plan, the current production 

site at Pasar Rebo will be converted into the 

production centre for local infant nutrition 

brands for Asia. The total investment amounts 

to about 250 million euros, which is crucial to 

ensuring continued growth in Indonesia in the 

future – one of FrieslandCampina’s largest and 

fastest-growing markets. 

The construction of the new dairy plant for the 

production of condensed and pasteurized milk 

is scheduled to begin in April 2021. Total pro-

duction capacity will exceed half a billion kilos 
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of finished product, with the possibility to ex-

pand to one billion kilos. The conversion of the 

Pasar Rebo production site into the central pro-

duction centre for local infant nutrition brands 

for Asia should be completed by the first half of 

2024. 

 

Giving Dairy Farmers a Voice in Policy 
OCTOBER 24, 2020 

https://merrillfotonews.com/2020/10/24/giving-dairy-farmers-a-voice-in-policy/ 

t is no surprise to any dairy farmer reading 

this that the past five years have been a 

challenge. The past seven and a half 

months, however, have brought some of the 

worst hurdles to cross. It is about time for some 

good news and I have some to share. 

I am excited to share the introduction of the 

Dairy Pricing and Policy Commission Act of 

2020. This was a partnership between Repre-

sentatives Ron Kind and Mike Gallagher and 

Wisconsin Farm Bureau. 

Agriculture has a long history of being biparti-

san and this legislation embodies that same 

spirit to support our dairy farmers and rural 

communities. 

So what is the Commission all about? 

This Act will direct the U.S. Secretary of Agricul-

ture to form a commission consisting of one 

member of a national consumer organization, 

three members representing land grant univer-

sities, one member representing the food and 

retail beverage sector, six dairy producers, 

three dairy processors and two dairy industry 

experts. 

These individuals would be charged with creat-

ing legislative, regulatory and market-based pol-

icy recommendations to address: 

1. Responding to periods of heightened dairy 

production during low prices by considering 

better supply chain coordination and market 

price signals. 

2. Enhancing the competitiveness of American 

dairy producers in world markets. 

3. Evaluating and identifying challenges and op-

portunities for new markets for dairy exports. 

4. Ensuring that Federal Milk Marketing Orders 

and FMMO rule makings are transparent and 

provide a fair return to producers regardless of 

the end product for which their milk is used. 

5. Ensuring that the competitiveness of dairy 

products with other competing products in the 

marketplace is preserved and enhanced. 

If you are a dairy farmer, this is a historic oppor-

tunity to have our voices heard from the high-

est levels of leadership to correct some long 

overdue deficiencies in dairy policy. 

If you are a consumer of dairy products, this is 

an opportunity for families who have chosen to 

be dairy farmers to have the support they need 

to update policies that simply don’t work any-

more. 

I ask that my dairy farmer counterparts and 

supportive consumers call your member of Con-

gress and ask for their support of the Dairy Pric-

ing and Policy Commission Act of 2020. Also, re-

member to thank Representatives Ron Kind and 

Mike Gallagher for their instrumental role in in-

troducing and authoring this legislation. 

Join me in lifting a cold, delicious glass of milk in 

a toast to our hardworking dairy farm families! 

 

 

 

 

 

 

I 

https://merrillfotonews.com/2020/10/24/giving-dairy-farmers-a-voice-in-policy/


4 sickened after consuming raw milk products from Maine farm 
October 24, 2020 

https://www.boston.com/news/local-news/2020/10/24/4-sickened-after-consuming-raw-milk-products-from-

maine-farm 

HAPLEIGH, Maine (AP) — Maine officials 

are investigating four cases of people be-

coming ill from consuming raw milk prod-

ucts. 

The Maine Department of Agriculture, Conser-

vation and Forestry and Maine Center for Dis-

ease Control and Prevention said four cases of 

cryptosporidiosis connected to raw milk were 

reported starting Oct. 4. 

The people who were sickened said they had 

raw milk products from Roux’s Farm LLC in 

Shapleigh, which is state inspected and li-

censed. All four people live in York County, offi-

cials said. 

Officials say people should discard any milk 

products from the farm dated before Oct. 18. 

The farm’s products produced after Oct. 18 

have passed regulatory requirements and qual-

ity specifications, officials said. 

 

 

Top dairy association execs weigh in on state of the dairy industry 
October 23, 2020 

https://www.dairyfoods.com/articles/94639-top-dairy-association-execs-weigh-in-on-state-of-the-dairy-industry 

he dairy industry has been facing a vari-

ety of challenges this year — most nota-

bly, the COVID-19 pandemic. Dairy 

Foods asked the top executives of leading dairy 

associations to discuss the industry’s more sig-

nificant issues, as well as its greatest opportuni-

ties. 

Participants include Blake Anderson, CEO of the 

American Dairy Products Institute (ADPI); Mi-

chael Dykes, D.V.M., president and CEO of the 

International Dairy Foods Association (IDFA); 

Brad Legreid, executive director of the Wiscon-

sin Dairy Products Association (WDPA); John 

Umhoefer, executive director of the Wisconsin 

Cheese Makers Association (WCMA); and Tom 

Vilsack, president and CEO of the U.S. Dairy Ex-

port Council (USDEC). 

Dairy Foods: 2020 has been quite a year, bring-

ing with it a worldwide pandemic, social unrest 

and other challenges. Heading into 2021, what 

are your members most worried about, and 

why? 

Blake Anderson: The health and safety of em-

ployees and their families would be the No. 1 

concern without question, followed by the con-

tinued disruption to their businesses, and what 

longer-term impacts will need to be mitigated 

in whatever the “new normal” will be. This is 

not just related to the pandemic, but is inclusive 

of geo-political and societal issues impacting 

domestic and international trade and com-

merce. 

Michael Dykes: The myriad challenges posed to 

the dairy industry in 2020 has made our indus-

try stronger, nimbler and more attune to risk. 

Even in a post-COVID world, we’re going to con-

tinue to see a lot of volatility, ambiguity and dis-

ruption. While this obviously isn’t our goal, it 

strengthens our industry and presents opportu-

nities in the midst of such uncertainty. 

For one, we expect technology to continue to 

accelerate disruptions to our business. Think 

about the rapid shift to online retail. Curbside 

pickup and at-home delivery have grown 12% 

during the pandemic. Retail giants have intro-

duced checkout-free technology in some of 

their stores. More processors with a nationwide 
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or global reach have introduced virtual and mul-

timedia product showcases to meet customers 

where they reside. 

We also expect political risk to continue to 

grow, regardless of the political outcomes of 

the presidential elections. Politicians are taking 

more political actions that significantly affect 

business at all levels of government. This was 

not new in 2020 and won’t be new in 2021, but 

it is increasingly challenging for businesses to 

plan for and mitigate the business risk. 

Finally, deglobalization is increasing, and that’s 

a threat to our industry’s growth. The U.S. gov-

ernment’s talk about “decoupling” with the Chi-

nese economy is one example. With the USDA 

forecasting an additional 15% of milk output 

from U.S. farms by 2028, we must, as an indus-

try, stay on the offense and ensure we open 

new markets for dairy across the world. 

Brad Legreid: Following a year like 2020, no one 

really knows what to expect in 2021. Will 

COVID-19 persist and continue casting a dark 

cloud of pessimism and uncertainty over the 

country? Who will be the next U.S. president 

and how will Wall Street react to this leader? 

Will workers want to return to their offices ra-

ther than working from home, and will fur-

loughed employees get their jobs back? Can the 

country regain the robustness it had prior to the 

onslaught of COVID? 

These are significant questions, since any one of 

them can have a powerful impact on our econ-

omy. For instance, if students don’t return to 

school next year, the school milk program will 

greatly suffer. If the economy starts languishing 

and people don’t have secure employment, 

they will continue tightening their belts and cut-

ting back on their spending habits. This could 

potentially help staple food items, like milk, 

cheese and butter. 

With this expansive backdrop of uncertainty 

hanging over our county, dairy processors con-

tinue to face ongoing stressors, such as will 

there be a sufficient workforce to fill dairy man-

ufacturing jobs? If COVID leads to a sharp in-

crease in laid-off workers in other business sec-

tors, there may be a greater availability of work-

ers. However, if the economy regains its vigor in 

2021, unemployment rates will fall and tighten 

up the job market. Also, will immigration poli-

cies offer a portal for obtaining needed employ-

ees? 

Besides employment concerns, dairy plants will 

be impacted by any changes to current U.S. 

trade agreements. It’s generally accepted that 

the USMCA agreement will benefit the U.S. 

dairy industry. However, if there is a different 

president next year, will this trade agreement 

be altered? Also, will the trade agreement with 

China be modified? Any changes could have sig-

nificant ramifications for the dairy industry.  

John Umhoefer: It has been a year unlike any 

other. Now that the industry is past the initial 

shock wave of the economic impact of this pan-

demic, concerns have turned to managing the 

volatility in milk prices, cheese prices and prod-

uct held in inventory. Other issues such as chal-

lenges with supply chains for packaging materi-

als and ingredients, product trucking and lost 

buyers have diminished. Labor remains a con-

cern, both finding quality candidates for a range 

of jobs in processing, and keeping our teams 

safe and healthy and working as COVID-19 rates 

spike in the Upper Midwest. 

Commodity markets — certainly cheddar — 

have fallen and risen with unprecedented speed 

and magnitude, challenging milk pricing deci-

sions, pooling decisions, cheese production 

schedules and inventory control. Sales through 

to retail channels have been reliable, but food-

service recovery remains the question mark. 

Our member manufacturers worked with amaz-

ing speed to reconfigure their product mix, find 

sales in new market channels and even staff up 

to build sales in international markets this year. 

Tom Vilsack: Even if daily life returns to some-

thing approaching normal in 2021, COVID-19 



will have a lingering impact on the global econ-

omy, including dairy markets. 

Mexico, our No. 1 dairy export market, is on our 

watch list. The country's economy was already 

precarious before COVID-19 thanks to a decel-

eration in manufacturing, a reduction in invest-

ment and an uncertain policy environment. 

Combine those factors with an oil price col-

lapse, a weakened peso and insufficient govern-

ment stimulus, and you have the potential of a 

prolonged recession in a country that pur-

chased more than $1.5 billion in U.S. dairy ex-

ports last year. 

To mitigate the risk of being too dependent on 

a single nation’s economy, many of our mem-

bers are diversifying to new markets, including 

the Middle East/North Africa, South America 

and Southeast Asia. That’s a wise strategy. Our 

exports to Mexico have decreased this year, but 

we have more than made up for that with 

booming sales of ingredients to Southeast Asia. 

Dairy Foods: How is your association helping its 

members better weather these trying times? 

Anderson: We are exemplifying our core values 

in everything we do. Being responsive to mem-

ber needs, providing reliable and useful infor-

mation, being relevant in our work with unwa-

vering focus on our mission and goals, being re-

spectful of others and working collaboratively, 

and building relationships that create opportu-

nities for them to be successful. 

Dykes: IDFA leaders from across each of our five 

Segment Boards — Cheese, Fluid Milk, Ice 

Cream, Ingredients, and Yogurt and Cultured 

Products — have been meeting throughout the 

summer on our Vision for the Future, a plan 

that positions IDFA to lead on the new, emerg-

ing and strategic issues that will drive our indus-

try over the next five to 10 years. 

Throughout these conversations, it has become 

abundantly clear that many forces outside of 

our traditional realm of influence — issues like 

public health, consumer preferences and politi-

cal risks — are now front and center for our in-

dustry. At the same time, our focus on global 

competitiveness, sustainability, innovation and 

technology, and attracting the workforce of the 

future have never been more important to the 

success of the industry. 

Today’s dairy business leaders want to continue 

to lead our evolving industry through these 

challenges to ensure a prosperous future for 

dairy. That’s the focus of IDFA right now — to 

position our industry to evolve, to attract di-

verse talent, to mitigate the impact of extrane-

ous factors and to continue to deliver the nutri-

tious, wholesome and delicious products that 

consumers across the world have come to ex-

pect from the dairy industry. 

Legreid: Once COVID-19 fully surfaced in March, 

the goal of WDPA was to establish itself as a pri-

mary information provider for our member 

companies. In the early days of the pandemic, 

dairy companies were staring into a black hole 

of uncertainty, filled with new and unexpected 

challenges. Supply chains were being disrupted, 

excess milk was being disposed and new sani-

tary and hygienic guidelines were mandated. 

There was an overabundance of questions, but 

a paucity of answers. 

Every day, WDPA obtained relevant and neces-

sary information from federal and state regula-

tory agencies, as well as from our Congressional 

offices. Our association served as a conduit be-

tween these agencies and our members, dis-

seminating every new update and develop-

ment. In addition, WDPA responded to myriad 

questions from our members pertaining to 

ever-changing state-mandated regulations en-

compassing food manufacturing plants. WDPA 

also worked with our members to facilitate 

product donations to local food banks in need 

of supplies during the pandemic. 

More recently, WDPA organized two separate 

special events for our members. One of the un-

fortunate consequences of COVID are the can-

cellations of almost all dairy-related meetings 



and events in 2020. Being fully cognizant of how 

much the dairy industry thrives on personal in-

teractions, WDPA proceeded to sponsor two 

well-attended events which afforded our mem-

bers much-needed opportunities to socialize 

with their dairy peers. Local health guidelines 

were observed to ensure our members’ wellbe-

ing. The attendees were extremely appreciative 

of the opportunities to see old friends and ex-

perience — for a few hours — a bit of normalcy 

once again. 

Umhoefer: For at least four months this spring 

and into summer, WCMA focused nonstop at-

tention on a flood of member concerns related 

to the economic hit from the pandemic. Our 

membership-wide communication scaled up to 

daily bulletins early on, but even more crucial 

was nonstop personal communication with 

member companies. In the initial weeks, mem-

bers faced emergency needs for unsold prod-

uct, excess milk, cold storage, packaging sup-

plies, contacts in new market channels and an 

understanding of the federal financial aids of-

fered to businesses. WCMA continues to report 

on regulatory and economic issues related to 

the pandemic in newsletters to members twice 

each week. 

Like many other organizations, WCMA has 

turned to concise, free webinars to reach mem-

bers, and we have focused on nut-and-bolts is-

sues such as county-level health department re-

sponse to positive COVID-19 cases in plants and 

shared strategies for social distancing and staff-

ing. WCMA partnered with Dairy Farmers of 

Wisconsin and Center for Dairy Research (as the 

Dairy Food Safety Alliance) to quickly develop 

SOPs for dairy plants regarding worker safety 

and action steps for workers testing positive. 

This economic upheaval has forged a new area 

for partnership as well: Our Association has 

connected members with food banks and food 

pantries, and state officials and USDA staff in-

volved in food purchase and distribution 

through multiple feeding programs. These new 

connections in product donation and procure-

ment specs and our efforts to help members 

navigate the paperwork of these worthy public 

and private efforts comprise a “new wing” in 

our organization that is here to stay. 

So there is a bright side to all this volatility. 

WCMA has helped members form new connec-

tions between one another, and our staff has 

made connections deeper into departments 

and teams at our members’ organizations. 

Vilsack: Our staff usually logs tens of thousands 

of air miles per year to pave the way for our 

member companies to increase their exports. 

With the pandemic, we found creative ways to 

reach the world without leaving our homes. 

To cite one example, less than 48 hours before 

a Korean Dietetic Association conference, we 

learned the entire meeting was moving online. 

We had arranged for an in-person expert to ad-

dress the protein benefits of dairy to fight sar-

copenia, a condition causing muscle loss among 

an aging Korean population. 

Moving quickly, we created a 40-minute video 

presentation that was seen by hundreds of die-

titians and nutritionists. The presentation was 

amplified through a Korean-language news re-

lease that was picked up by nine media outlets, 

including JoongAng Ilbo, a top-tier newspaper. 

Dairy Foods: Amid all of the turmoil, what are 

you most excited about, in terms of growth op-

portunities, for the dairy industry? 

Anderson: Without change, there are no oppor-

tunities. Challenges when faced and overcome 

make us stronger. When we adapt to a changing 

environment, we survive in the short term and 

thrive in the long term. The current turmoil 

forces us to adapt and change, and in many 

cases, innovate. Innovation applies not just to 

new products, but also to new processes and 

methodologies that in turn will enhance our ca-

pabilities. 

ADPI is in our 95th consecutive year of opera-

tion since the founding of our legacy organiza-

tions in the early 1920s and has a solid track 



record of facing and overcoming challenges, 

and adapting to the needs of our members to 

remain relevant. We will continue to do so, de-

spite the current environment, and 95 years 

from now, in 2115 when our successors are 

writing a similar piece, the message will con-

tinue to be relevant — adapt, survive and thrive 

for another 95! 

Dykes: Across both domestic and global mar-

kets, dairy is a growth industry. Just last year, 

American dairy consumption per capita hit an-

other all-time high, with the cheese and butter 

sectors driving continued growth for our indus-

try. Since USDA began tracking per-capita dairy 

consumption in the 1970s, the trend has contin-

ued upward for five straight decades, increasing 

21% since 1975. 

While Americans have always turned to dairy 

products as fresh, nutritious staples in their di-

ets, they also value the versatility of dairy in 

new, delicious and more convenient options. In 

the past decade alone, domestic per-capita con-

sumption of cheese is up 19% percent; per-cap-

ita butter consumption is up 24%; per-capita yo-

gurt consumption is up 7%. 

What we’re most excited for is seizing the op-

portunities that await in primarily untapped ex-

port markets like India and African countries. 

Demand for nutrient-dense dairy protein from 

growing economies remains the driver, espe-

cially in Asia. The Philippines, Vietnam, Indone-

sia and Thailand are all contributing to signifi-

cant and sustained growth month over month, 

creating the possibility that the Southeast Asia 

region will post a record-breaking year for U.S. 

dairy exports, and we think similar opportuni-

ties exist in other markets where U.S. presence 

was negligible only 20 years ago. 

We believe the innovation of the U.S. dairy in-

dustry will lead the way in opening those mar-

kets as the success of extended-shelf-life and 

UHT present tremendous opportunities to reach 

export markets that were never before as-

sumed possible. And the continued use of filtra-

tion technology to increase the protein content 

and decrease the sugar content of milk enables 

us to meet the nutritional needs of Americans 

and consumers around the world. Our industry 

is poised for continued success abroad so long 

as deglobalization, trade policies and other po-

litical forces do not constrain us. 

Legreid: One of the few bright spots of COVID 

was the public’s return to comfort foods like 

dairy products. During the first few months of 

the pandemic, as people were sequestered in 

their homes, there was a rejuvenation of dairy 

product consumption. Milk was snapped off the 

grocery shelves, forcing many retailers to en-

force limits on milk purchases. Butter enjoyed 

invigorating levels of sales. Cheese continued to 

build on its ever-increasing popularity. All of this 

has driven the U.S. per-capita dairy consump-

tion to a 60-year high. 

Fluid milk was one of the biggest benefactors of 

this dairy foods renaissance. After decades of 

stagnant growth, it was heartening to see the 

public return to “nature’s most perfect food” in 

their time of crisis. There is some optimism that 

this uptick in fluid sales just may continue after 

the pandemic ends. With the consumer redis-

covering an old friend, spirits are buoyed over 

how milk might enjoy a resurgence in the gro-

cery aisles. 

In addition to buying habits during COVID, re-

cent health studies are concluding that full-fat 

foods are actually a good thing for the human 

body. After [processors spent] the past few dec-

ades finding new ways to manufacture low-fat 

dairy products, new studies now conclude that 

full-fat products are an essential part of a bal-

anced diet. This seismic shift in consumer think-

ing will take a while to be fully incorporated 

into food purchasing habits. But it lends hope 

and enthusiasm for a future where all dairy 

products, low- and full-fat, will be embraced by 

consumers, young and old. 



Umhoefer: Americans showed their true prefer-

ences when this pandemic moved to the fore-

front in March. And in that clarity, consumers 

chose dairy products. It’s been a consumer pref-

erence experiment on a scale no marketer 

could imagine. Retail sales of dairy are only now 

settling back after months of extraordinary 

gains in the grocery store. Now it’s time to learn 

which aspects of dairy foods — nutrition, con-

venience, taste, familiarity — made butter and 

cheese and cream and fluid milk “must-have” 

items when consumers were focused on giving 

their families the very best. 

Consumers discovered online sales this year, 

and dairy processors should consider staffing 

and effort to make sure their finished products 

are aligned with store-level online sales and 

warehouse and fulfillment center programs. 

This year accelerated the trend, but the next 

generation has been moving to online grocery 

carts versus real carts. 

It has also been exciting to see consumers gain-

ing familiarity and use of restaurant delivery 

services like Grubhub. Cheese is a key ingredi-

ent on menus at quick-service chains and inde-

pendent restaurants. The expansion of these 

delivery services has helped the recovery of 

foodservice channels and will likely remain ro-

bust after the economy returns to a new nor-

mal. 

Vilsack: We are bullish about dairy ingredients 

exported to Southeast Asia. U.S. SMP exports to 

Southeast Asia grew 72% in the first seven 

months of 2020 (compared to January-July 

2019), and the region is well on its way to dis-

placing Mexico as our No. 1 SMP market this 

year. WPC and WPI sales to Southeast Asia were 

up a healthy 38% over the same period. 

Even more exciting for the future, we have posi-

tioned our industry to take advantage of oppor-

tunities through the new U.S. Center for Dairy 

Excellence (CDE), which we just opened in Sin-

gapore. The CDE was built with state-of-the-art 

technology to connect our suppliers with South-

east Asian customers. We invite our member 

companies and others in the U.S. dairy industry 

to stop by for a visit when air travel returns to a 

new normal. 

Dairy Foods: Any other comments about the 

dairy industry and/or the year to come? 

Anderson: The dairy industry as we’ve known it 

has changed, whether we like it or not. This is 

largely due to consumer needs changing — due 

to things both in and out of our control and in-

fluence. We have to understand what need-

states are and projected to be, and then ensure 

we are “fit for purpose” to meet those needs. 

Collectively, as an industry we’ve not done par-

ticularly well in this regard with some excep-

tions. 

We must remain relevant; we must innovate; 

we must reach and communicate to consumers 

in ways they understand. We must always re-

member that while change is sometimes hard, 

without it there are no opportunities to grow 

and prosper. We are stronger together, and 

there are opportunities today, and will be to-

morrow, for us as an industry to rally around, 

collaborate and work on a pre- and pro-compet-

itive basis for the benefit of our members, in-

dustry and ultimately our consumers. 

Dykes: One of the biggest challenges confront-

ing the dairy industry is the slow, outdated pro-

cess for updating federal standards of identity 

that don’t reflect or accommodate new pro-

cessing methods and new food ingredients. To 

be frank — the ability of our industry to remain 

competitive and financially viable hinges on the 

speed of regulatory action. 

If we look at recent history, it’s not a positive 

picture. Outdated standards hinder innovation, 

impede the production of healthier products, 

fail to align with global standards, and thwart 

efforts to meet changing consumer preferences. 

Yet, critical rule changes have languished at reg-

ulatory agencies for years without action or ur-

gency. 



Dairy has consistently called for updates to the 

standards to allow new technologies and ingre-

dients and to pave the way for innovative prod-

ucts to meet evolving consumer preferences. 

Regulatory efficiency and timely decision-mak-

ing is not just a talking point for our industry — 

it will influence our future. 

Legreid: Every year, the dairy industry seems to 

be on a never-ending roller coaster ride with its 

exhilarating climbs and frightening descents. 

The ride is never smooth, and 2021 should be 

no different from any other year in past dec-

ades, except we now have the additional spec-

ter of COVID hanging over us. 

Will pay prices rebound for producers and af-

ford them much-needed working capital after a 

number of difficult years? Will federal regula-

tory agencies finally take a stand against imita-

tion dairy products and the verbiage used to 

confuse the consumers? Will state legislatures 

implement burdensome laws which will prove 

detrimental to the dairy industry? Will anti-agri-

cultural groups continue their assaults on our 

industry? Will the uptick in dairy consumption 

during COVID be simply a blip or will it be the 

start of a new trend? 

Will FDA and state regulatory agencies continue 

to throttle back on inspections due to COVID? If 

COVID persists, will dairy plants continue to op-

erate in lockdown modes, since any type of out-

break would have devastating results? Will 

COVID continue to limit travel? Since the dairy 

industry is based on face-to-face interactions, 

how will this affect industry relationships? 

To say the least, COVID is making any crystal 

ball-like predictions for 2021 quite murky. No 

one will know the answers to these questions 

until the end of 2021. The only sure bet is that 

the dairy industry, once again, will maintain its 

resiliency, confronting and overcoming any hur-

dles thrown at it. 

Umhoefer: It has been amazing to watch the 

people we know in the dairy industry face the 

most extraordinary year of their career with re-

solve and ingenuity. This spring, whole channels 

of market sales vanished in days, and weeks 

later returned seeking to restock all at once. 

Dairy cooperatives and companies communi-

cated plain truths with their partners on farms, 

and the industry struggled together through a 

brutal April and May. 

There are foodservice channels that are still sig-

nificantly down, but the industry as a whole has 

found markets and changed product production 

to survive. We don’t often step back and appre-

ciate how this “mature” industry bobbed and 

weaved to keep milk flowing and store shelves 

full this year. It’s an extraordinary story that 

many in the industry are still living. 

Vilsack: As we look ahead, I think it is appropri-

ate to look back for a moment to reflect on the 

U.S. Dairy Export Council's inception 25 years 

ago. Operating under the governance of Dairy 

Management Inc. and the national dairy 

checkoff, USDEC clears new paths to untapped 

markets, cuts through miles of regulatory red 

tape, markets U.S. exports to the world and 

fights for fair trade policies. 

Working with our farmer-funders and member 

companies, much has happened in those 25 

years. In 1995, U.S. dairy exports were $982 mil-

lion. Last year, they reached $6 billion, a 511% 

increase. Volume is up 552%. 

Today, the milk from one out of seven tankers 

leaving American farms ends up in dairy prod-

ucts and ingredients sold beyond U.S. borders. 

In 2021, we see significant opportunities, de-

spite all the challenges, to build on this solid 25-

year foundation. 

 

 

 

 



Pumpkin Pie Milk Is A Thing So If You're A True Pumpkin Lover You Have To Try It 
OCT 23, 2020 

https://www.delish.com/food-news/a34463464/rutters-pumpkin-pie-milk/ 

ou may think you've seen every pump-

kin-flavored product there is out on 

the market but you probably haven't 

seen anything like this. Apparently there's a lim-

ited-edition pumpkin pie milk out there that 

you can buy, and I'd guess it's the best way to 

wash down a slice of actual pie if you're a true 

pumpkin lover. 

It's that time of year where every aisle of the 

grocery store is stocked with orange pumpkin-

flavored items for Halloween and Thanksgiving. 

Some items simply get a color makeover with 

no change to the flavor while others make the 

flavor as pumpkin-forward as possible. Usually 

these items are predictable things like cookies, 

breads, and coffees, but a pumpkin pie milk 

spotted by @Junkfoodinthetrunk3 might be the 

most extraordinary thing we've seen yet. 

Anyway! Those who like pumpkin pie really love 

pumpkin pie and would probably be all about 

this beverage. It's made by the brand Rut-

ter's which is known for their dairy products 

that include normal milk, chocolate milk, and 

even a chocolate peanut butter milk. This 

means they definitely know what they're doing 

and that the pumpkin pie milk just adds a hint 

of those familiar pumpkin pie spices and flavors 

that come along every fall. 

As with any curious food product out there, 

don't knock it 'til you try it! It could end up be-

ing one of your new fall favorites and if not you 

can probably use it for baking some other 

pumpkin goodies. Win win! 

 

 

ACCC hits Union Dairy Company with $10,500 code infringement 
22 Oct 2020, 10:30 a.m 

https://www.farmonline.com.au/story/6979829/accc-dairy-code-penalty-hits-midfields-union-dairy-com-

pany/?cs=14138 

 
he Union Dairy Company has copped a 

$10,500 penalty from the Australian 

Competition and Consumer Commission 

for allegedly failing to comply with its publishing 

obligations under the new dairy code of con-

duct. 

Processors had to publish standard form milk 

supply agreements on their website on June 1, 

but the ACCC alleged UDC asked dairy farmers 

to fill in details about their herd size and current 

milk buyer online before they could access the 

exclusive agreement. 

The company also allegedly did not publish a 

non-exclusive agreement until August. 

UDC, which bases its operations in Penola, 

South Australia, is part of southern Victoria's big 

Warrnambool-based Midfield Group which also 

runs meat processing, retailing transport and 

farming operations, including a 10,000 cow 

milking herd. 

Its three-year old processing plant has capacity 

to handle 300 million litres of raw milk a year. 

Y 
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"Processors must make their milk supply agree-

ments publicly available, rather than putting 

them behind a barrier," said ACCC deputy chair-

man Mick Keogh. 

He said UDC's failure to properly publish its 

agreements at the time required by the dairy 

code, may have made it difficult for farmers to 

quickly access key details to identify the best 

milk processor for their circumstances. 

UDC chief operating officer Andrew Wellington 

said the company was at odds with the 

ACCC decision, however, had no plans to chal-

lenge it. 

He said UDC did not want to be distracted or 

undermine the intent of the mandatory code of 

conduct, which had been drawn up specifically 

to improve milk market transparency. 

However, Mr Keogh said the ACCC was con-

cerned UDC's delay in publishing a nonexclusive 

agreement may have sent the incorrect mes-

sage to farmers that the dairy company was not 

obliged to offer such agreements. 

Farmers may have felt they had missed out on 

the option to consider a UDC non-exclusive 

agreement to supply milk to the company 

"We know many farmers and processors are 

making time-critical milk supply decisions in 

June each year, so processors must make their 

documents publicly available by the due date," 

he said. 

"It's very important that processors and farmers 

understand the requirements of the dairy code 

and comply with them,," Mr Keogh said. 

UDC's Mr Wellington emphasised the young 

company fully supported the dairy code and 

had, in fact, drawn up its milk contracts based 

on the draft code of conduct, well before the 

code became official. 

But while not wanting to get into a war with the 

ACCC, he said the company was disappointed 

the regulator had penalised UDC and called out 

its decision not to publish a non-exclusive sup-

ply agreement. 

The ACCC was fully aware nothing was pub-

lished on UDC's website because the company's 

interpreted the code as not needing a non-ex-

clusive agreement given the processor did not 

have tiered or capped volume requirements in 

its exclusive contract. 

Correspondence with the ACCC over how the 

code's non-exclusive clause should be inter-

preted concluded with UDC immediately post-

ing a non-exclusive agreement as soon as the 

regulator made a determination. 

"I'm quite disappointed with the ACCC," Mr 

Wellington said. 

"The dairy code did not clearly state we were 

expected to have a non-exclusive agreement, 

the ACCC knew why we hadn't published one, 

and they knew we immediately did put some-

thing up as soon as that interpretation was 

made clear to us." 

He said the company's exclusive contract agree-

ment was also compliant, butUDC had not ini-

tially expected farmers to access the document 

online until they had talked directly with the 

processor. 

"We received all of our supplier inquiry around 

the kitchen table or over the phone," Mr Wel-

lington said. 

"The only response we got from the website ac-

cess was from three competing processors 

wanting to check out our contracts." 

What's the code about? 

The mandatory industry code came into effect 

on January 1 regulating the conduct of farmers 

and milk processors in their dealings with one 

another. 

It aims to improve the clarity and transparency 

of trading arrangements between dairy farmers 

and those buying their milk. 

Under the dairy code a publisher must, on or 

before 2pm on June 1 each year, publish on its 

website one or more standard forms of milk 

supply agreements. 

https://www.farmonline.com.au/story/6784513/
https://www.farmonline.com.au/story/6784513/


Each standard form milk supply agreement 

needs to include a statement setting out the cir-

cumstances in which the processor would enter 

into the agreement. 

Where a processor offers to enter into an exclu-

sive supply agreement in particular circum-

stances, the code requires the company to pub-

lish an option of a non-exclusive supply agree-

ment which it would also enter into in those 

particular circumstances. 

The publication obligations apply to all proces-

sors with an annual aggregated turnover of 

$10m or more. 

 

Impossible milk could be coming to your cereal bowl 
Oct 21, 2020 

https://www.albanyherald.com/news/business/impossible-milk-could-be-coming-to-your-cereal-bowl/arti-

cle_a657b711-571f-57c4-aa77-2e9e1512baa6.html 

 
mpossible Foods, the company known 

for making plant-based meat designed to 

taste, cook and look like real meat, may 

soon get into milk. 

An Impossible milk, which is still in develop-

ment, would be nothing like soy or other plant-

based milks, promised CEO Pat Brown. Instead, 

the company wants the beverage to taste like 

the real thing. Any such drink is a long way from 

shelves, if it ever makes it to the market. 

The company announced on Tuesday that it is 

planning to double its research and develop-

ment team over the next 12 months in order to 

help it develop more plant-based products, like 

milk, and work on other initiatives. It has raised 

$700 million this year, and will use some of that 

to fund the hiring spree. 

Impossible showed a plant-based milk proto-

type to reporters and others during a virtual 

conference call Tuesday as an example of the 

types of projects that the strengthened R&D 

team will tackle. 

"We want the milk that a dairy milk consumer 

will choose," Brown said. 

Impossible, Beyond Meat and other brands that 

make meat alternatives have introduced plant-

based products that look and taste nothing like 

the black bean veggie burgers and tofu hot dogs 

that long dominated the market, but are de-

signed to appeal to meat eaters by more con-

vincingly mimicking meat. Similarly, Impossi-

ble's goal would be to design a milk alternative 

for people who prefer the real stuff to any of 

the currently available alternatives. 

Laura Kliman, senior flavor scientist at Impossi-

ble, demonstrated two of the prototype's func-

tional qualities from Impossible's lab in Red-

wood City, California. 

First she poured the milk into a hot cup of cof-

fee to show how easily it mixed into the bever-

age. Plant-based milk alternatives usually don't 

blend easily with coffee, and can make it cloudy 

or gritty. She also showed that the beverage can 

heat up and foam like dairy milk. 

The prototype she showed was just that, 

though— the company is still figuring out the 

best way to make an alternative milk. It's possi-

ble that what Kliman demonstrated could be 

the final recipe, or that anything which eventu-

ally makes it to shelves could be completely dif-

ferent. 
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"We have made prototypes from a number of 

different plant sources," Brown said, adding 

that soy, which was an ingredient in the proto-

type, is "a very good choice from a nutritional 

standpoint and a supply chain standpoint, and 

for those reasons I think there's a decent 

chance that it will be the base protein for our 

product." Impossible uses soy to make its plant-

based ground meat products, as well as 

the pork product it announced early this year. 

 

 

Western Vic milk production rose 6.8 per cent in August 
21 Oct 2020, 9 a.m. 

https://www.farmonline.com.au/story/6977971/milk-production-rising-in-vic-tas-and-sa/?cs=14138 

ictoria's milk production was four per 

cent higher in August compared to 

2019/20, as national production rose 

3.5pc. Production year-to-date for Victoria was 

3.9pc higher and 3.2pc nationally. 

According to the latest Dairy Australia Milk Pro-

duction report, as well as increases in Victoria, 

milk production also lifted in Tasmania by 9.8pc 

for the month and 6.3pc for the YTD. 

South Australia also recorded a strong result 

with the state lifting production by 6.3pc for Au-

gust and 5.3pc YTD. 

The exceptional season across large parts of the 

south east of Australia was the major reason. 

In western Victoria production rose by 6.8pc for 

August and 4.7pc YTD, Gippsland was 3.2pc up 

in August and 3.9pc for the year, while in north-

ern Victoria milk production rose by 1pc in Au-

gust and 2.8pc up on YTD. 

Dairy Australia senior industry analyst, John 

Droppett, said it had been a much stronger per-

formance in August. 

He said the improved season since the start of 

the calendar year had gradually increased pro-

duction on the back of increased confidence, a 

new season with relatively strong prices and 

"lots of grass on farm". 

Farmers had the confidence knowing what feed 

they had in front of them. 

He said the biggest problem cold be harvesting 

that feed with the wet conditions. 

Irrigators in northern Victoria had received 

good rainfall and there was some relief around 

water prices as well, which certainly helped 

confidence, he said. 

Tasmania had come from a strong base and 

with a second year of reasonable farm-gate re-

turns had been able to stretch production. 

Mr Droppett said nationally farmers would take 

until near the end of the season to make deci-

sions about herd size and future plans. 

There were a lot of farmers who had "a pretty 

big hole to fill and there is plenty of risk aver-

sion out there", he said. 

"If we can clock up 12 months of good season 

and prices then dairy farmers might start con-

sidering incremental increases in herd size," he 

said. 

WestVic Dairy chair and dairy farmer, Simone 

Renyard, said the seasons throughout most of 

the west had been exceptional after a drier 

than normal winter. 

"We are getting the rain when we need it and 

there has been a lot of grass growing, there's a 

lot of silage, cows are milking tremendously 

well and a solid milk price," she said. 

Some farmers on heavier soils and wetter con-

ditions were suffering from too much water. 

"Everyone says it's a good yer, a well overdue 

year. For some farmers who have been farming 

for 30 to 40 years they are saying it's the best 

season in their lifetime," she said. 

Input prices were also down, especially feed. 

Rarely do all the factors line-up, she said. 

She said some farmers were upgrading the 

herd, consolidating debt and looking at capital 
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opportunities that they hadn't been able to con-

sider in the past few years. 

NOTE: The Dairy Australia Milk Production re-

port contains data based on a combination of 

voluntary direct reporting from processors, and 

data sourced from government agencies. Retro-

spective adjustments are possible if new or re-

vised data is received. 

 

 

Guernsey dairy farmers to have production cut by 10% 
20 October 

https://www.bbc.com/news/world-europe-guernsey-54603181 

 
Guernsey Dairy said milk sales had declined 

"consistently" over the past 10 years, causing 

supply to outweigh demand. 

Its new business plan outlines a new marketing 

strategy and £125,000 of cuts by 2021 as key 

priorities. 

It said the rising popularity of plant-based alter-

natives was partly responsible for a fall in milk 

sales. 

Guernsey Dairy hopes some of the savings will 

help to fund the proposed refurbishment of its 

site or a new facility. 

More than half of the island's 15,250 vergées of 

agricultural land is used by the 13 dairy farms. 

The report explains how Guernsey Dairy is 

"obliged" to take all suitable milk from its farm-

ers, totalling eight million litres on average each 

year. 

However, only seven million is needed to align 

sales with production, prompting directors to 

"develop and agree a strategy with farms to re-

duce raw milk production". 

It said the process would be completed "over a 

number of years" to create a "financially sus-

tainable" industry. 

 
A marketing strategy would aim to "improve" 

messages about the industry by focusing on 

possible health benefits and its environmental 

efforts, the report said. 

It would also seek to ensure all of its farms 

reached the RSPCA "Farm Assured" standard, 

awarded to those who engaged in "the very 

highest levels of animal welfare". 

Guernsey Dairy said the rising popularity of 

plant-based alternatives was partly responsible 

- "among other factors" - for its decline in milk 

sales. 

Further changes to combat the losses included 

increasing the price of exported products, and 

investing in new equipment to produce "quick-

win" savings. 

General manager Andrew Tabel said: "Our pri-

mary aim is to ensure the dairy continues to act 

as an economic enabler to dairy farmers, pre-

serve the Guernsey countryside, its traditional 

farming heritage and protect the iconic Guern-

sey cattle breed." 

https://www.bbc.com/news/world-europe-guernsey-54603181
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Pandemic Creates Unstable Market for Milk Prices 
OCT. 19, 2020 

https://spectrumnews1.com/wi/madison/news/2020/10/19/pandemic-creates-unstable-market-for-milk-prices 

ADISON, Wis. — The pandemic has 

made markets unstable for milk 

prices. Dairy farmers in Wisconsin 

have endured ups and downs in prices this year 

as consumer spending habits have whipped 

around. 

Markets steadily climbed to a five-year high for 

milk prices at the end of 2019. By April they 

had plummeted lower than they had been in a 

decade. The markets have jumped up and 

down, seeing milk reach high points before fall-

ing again and repeating. 

The unstable markets, make things difficult for 

dairy farmers. 

“It puts a tremendous strain on dairy farmer's 

business,” said Mark Stephenson, Director of 

Dairy Policy Analysis at UW-Madison. 

Stephenson said when the pandemic started a 

rush of buying at grocery stores created a huge 

surge in dairy sales through retail. He said dairy 

sales at grocery stores were up 30 percent in 

April. At the same time a collapse in sales 

through restaurants and schools created a 

scramble on the market — forcing some dairies 

to dump milk.  

Stephenson said the market for dairy remained 

uncertain. Restaurants would open back up, 

make large orders, then be forced to close 

down again. Schools in the fall have seen a simi-

lar pattern. 

“So milk prices have been bouncing around a 

lot, and we also are still finding that we aren't at 

some kind of stable equilibrium,” Stephenson 

said. 

This has made things difficult for farm manag-

ers. 

“From the beginning of January until now it's re-

ally jut kind of roller coastering,” said Katie 

Schultz, part owner of Tri Fecta Farms in Fox 

Lake, WI and board president of the Profes-

sional Dairy Producers of Wisconsin. “There's 

been a lot of tighter shifts lately, so there's 

been a lot more of the up and down, in a 

shorter window of time than we're used to.” 

Professional Dairy Producers of Wiscon-

sin (PDPW) has a financial literacy program that 

helps dairy farmers know the numbers on their 

farm. Schultz said unstable markets make it 

even more important to track every single fi-

nance on the farm.  

“For those individuals that don't have those 

numbers at their discretion are just really strug-

gling to be able to make those business deci-

sions on when to book some of their commodi-

ties and at what price do they need to have 

some milk locked in at in order to just survive,” 

Schultz said. 

For Schultz and her family's farm, navigating the 

up and down milk prices has meant cutting 

costs at every place they can. 

“We just take a look at how can we minimize 

our risk,” Schultz said. 

Stephenson said every dairy farmer should be 

looking to manage their risk right now. He says 

with no long-term clarity on prices, farmers 

need to be ready for the worst. 

“I think that people are just going to have to re-

main vigilant about these markets, I think 

they're incredibly difficult to forecast,” Stephen-

son said. 

Stephenson said many farmers didn't sign up 

for safety nets like the Diary Margin Program in 

2019 because prices in 2020 were projected to 

rise. He said taking a look at programs like that 

for 2020 — which enrollment started this week 

on — would be a smart decision. 

“Producers should really get in there and think 

about risk management this next year,” Ste-

phenson said. “I think a pandemic is the very 

definition of risk and that's what you're trying 

to protect against.” 
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Stephenson said even with the instability, the 

average milk price in 2020 could still be higher 

than previous years. Though futures markets 

show prices falling low again by the end of the 

year, and Stephenson worries they could fall 

more in the Spring. 

Stephenson said government emergency fed-

eral aid programs have helped a lot of farmers 

through this year. 

He said programs that focused on buying agri-

cultural products to donate to food banks made 

an impact as well. Like in the Spring when 

cheese prices went from drastic lows to drastic 

highs. 

“The Farm to Family Food Boxes bought a lot of 

cheese and dairy products,” Stephenson said. 

“That was a new demand that we hadn't seen 

before and the scramble to find fresh cheese for 

those actually moved cheese prices up over $3 

a pound. So it went from $1 a pound to $3 a 

pound in about a six week time period.” 

Stephenson said an average benchmark for 

profitability for farmers on milk prices is about 

$17/cwt. He said farms have a wide variety of 

levels where they will be profitable, but most 

should be at least just keeping above water at 

that cost. The marketed milk price has jumped 

across that line frequently — five times in Au-

gust alone. However, Stephenson said it's not as 

if farmers see that change week over week. 

“Cash flow is a difficult thing,” Stephenson said. 

“You really kind of have to look at over the 

course of a year am I getting on average a big 

enough milk price to cover on average the cost 

that I have to produce that milk.” 

The thing that makes these markets most diffi-

cult is planning ahead. Stephenson said he talks 

to some processors who aren't even trying to 

do projections for next year. He said they cur-

rently see “long-term” projections as six weeks 

out. 

This makes things difficult for planning business 

operations. Even with the optimism some farm-

ers have. 

“The farmer is the eternal optimist,” Schultz 

said. “We always think it's going to get better, 

we always think the prices are going to go up. 

fortunately that's what probably keeps us going 

through times that most people would say 'why 

in the world are you still in business if you're 

losing money?'” 

Schultz said she's hoping for normalcy in the 

markets and industry — even if we don't know 

what that will look like. 

“What that new normal looks like we're not 

sure of, but any type of stability is what we're 

looking for,” Schultz said. 

Stephenson said markets won't be normal until 

coronavirus is under control. Right now things 

are too unstable with restaurant, school and 

hospitality dairy purchases. 

“It's not under control at this point in time. Un-

til it's really under control I don't think the mar-

kets to settle,” Stephenson said. 

Stephenson said the industry has done a re-

markable job at adjusting to pandemic-created 

uncertainties. He said the industry has never 

seen anything quite like this pandemic. 

“Right now this is just unscripted,” Stephenson 

said. “We don't know what the COVID playbook, 

or a pandemic playbook, really looks like and 

markets are trying to figure it out.” 

There was some good news for farmers re-

cently, the latest Gallup Poll showed public 

views hold farming at the highest positivity rate 

of any profession. 

“I think that really meant a lot this year to my 

fellow dairy farmers, and crop farmers across 

the United States to feel appreciated,” Schultz 

said.   
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SADA Fresh adds cheese to dairy line 
18 Oct 2020, noon 

https://www.farmonline.com.au/story/6972678/industry-owned-brand-sada-fresh-adds-cheese-to-dairy-

lines/?cs=14138 

 
ADA Fresh is adding three cheese varie-

ties - cheddar, gouda and colby - to its al-

ready existing low fat and full-cream milk 

range, available at Coles supermarkets. 

But unlike the milk brands, which were first 

launched in 2013 and pay back a 10 cent a litre 

standard fee into the SA Dairy Industry Fund to 

support local dairy products - the cheese lines 

will be completely managed by the SA Dairy-

farmer's Association, with all profits to return to 

industry. 

SADA president John Hunt said the new product 

was a great example coming from the South 

Australian Dairy Industry Action Plan, itself a 

beneficiary of the industry fund and launched in 

April 2019 with a whole of supply chain summit 

held last October. 

He said the success of the brand was the result 

of the great relationships being formed. 

SADA project officer John Elferink said the milk 

from SA dairyfarmers would go to SA processor 

Beston Global Foods for value adding. with the 

cheese bought by SADA, packaged by local com-

pany PakFresh SA with SADA then organising for 

it to be on the shelves at Coles supermarkets 

across SA. 

Mr Elferink said the idea to add cheese to the 

SADA Fresh line was something that had been 

considered for some time - the artwork design 

has been in place for year - but they were wait-

ing for the right moment. 

He said a major spur was the roll out of the SA 

Dairy Industry Action Plan, which had helped 

build key relationships across the supply chain, 

at which point they were also able to negotiate 

with Coles to have the shelf space available. 

Mr Elferink said working this way gave them in-

sight into the processes and potential issues in-

volved throughout the entire chain. 

"We can now say we know, because we're in-

volved," he said. 

"We've built relationships in the past year that 

are the envy of other jurisdictions." 

With the cheese launching, Mr Hunt said it was 

exciting to be involved in the end product that 

will go out to consumers. 

"As dairyfarmers we're often head down on the 

farm doing our jobs, which is growing grass and 

milking cows," he said. 

"It's great to know I'm feeding my cows to put 

milk in the factory to go into this cheese, which 

then helps dairyfarmers. 

"To see the people around our industry go to 

such big lengths to support what we do is ter-

rific." 

Mr Hunt said the partnerships, which were em-

ploying people throughout the sector, also 

helped ensure local dairyfarmers were paid a 

good price by the cheese manufacturer, in this 

case Bestons. 

"For this cheese product, Beston pays $7.20 a 

kilogram milk solids to SA farmers, which is 

above the long-term average for this type of 

product," he said. 

Primary Industries and Regional Development 

Minister David Basham, was involved in the 

SADA Fresh brand almost from inception as the 

former SADA president, right down to signing 

off on the labelling. 

He present at the launch of the new cheese 

lines, saying it was a "proud moment". 
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"The dairy industry is an important part of the 

state's agricultural industry and it's fantastic to 

see if looking forward to the future," he said. 

"One of the key aims of the SA Dairy Industry 

Action Plan is for the state to be globally recog-

nised as one of the safest and greatest places to 

obtain dairy products and this will add to this 

premium reputation we are building - both lo-

cally and internationally." 

For Coles head of Store Operations SA/NT Neil 

Borrington, this was a great chance to stock a 

local brand on their shelves, joining another 

more than 80 dairy lines sourced from SA. 

"We know our customers love to buy products 

made in SA," he said. 

"Since launching SADA Fresh milk in our super-

markets seven years ago, it's become the most 

popular branded milk at Coles in SA and we 

think our customers will also really love SADA 

Fresh's cheese." 

 

 

2,000 litre contaminated milk discarded in Peshawar 
October 17, 2020 

https://www.thenews.com.pk/print/730317-2-000-litre-contaminated-milk-discarded-in-peshawar 

ESHAWAR: The Khyber Pakhtunkhwa 

Food Safety and Halal Food Authority 

discarded more than 2000 litres adulter-

ated milk during a joint operation in collabora-

tion with district administration and Livestock 

Department. 

The action was taken on the entry point of 

Peshawar near Motorway Toll Plaza, where a 

number of milk suppliers were stopped and the 

milk samples were thoroughly checked. Food 

Safety Authority Deputy Director Operations 

Shayan Ali Jawa, Assistant Commissioner Pesha-

war Saddar Sohaib Butt along with Assistant Di-

rector Wasif Shah conducted the operation. 

Talking to the media, Shayan Ali Jawa said the 

crackdown was launched against food adultera-

tion in the province, adding that the depart-

ment in collaboration with district administra-

tion took the action to ensure the availability of 

healthy food to the people. He said the Live-

stock Department checked the samples on the 

spot and adulterants and water contamination 

were found in the milk. He maintained that 

cases were lodged against six people. 

Power supply to industries termed priority 

The provincial government is taking steps to 

supply energy to all the industrial zones of the 

province on priority basis, stated Special Assis-

tant to the Chief Minister for Industries and 

Commerce Abdul Karim on Friday. While in-

specting a grid station at Gadoon Industrial Es-

tate, Abdul Karim said industrial zones in the 

province would be developed on priority basis 

and their energy needs addressed. CEO KP Eco-

nomic Zones Development and Management 

Company (KPEZDMC) Javed Khattak and MPA 

Haji Rangiz Khan were also present on the occa-

sion. Abdul Karim reopened two closed indus-

trial units at Gadoon Industrial Estate and also 

inaugurated a new industrial unit. 
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